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Evaluation Report Oxfordshire 2007: extracted from the summary of findings

Achievement of the objectives of Oxfordshire 2007:

Promote participation in cultural opportunities in Oxfordshire:

· Oxfordshire 2007 raised awareness and encouraged more extensive use of the rich cultural resources that exist in Oxfordshire. Just over 350 cultural events were publicised or promoted under the 2007 umbrella.
· Approximately one-third of Oxfordshire’s schools were involved in arts in education projects generated by the programme.
· Oxfordshire 2007 included many projects that aimed to promote participation amongst disenfranchised or marginalised individuals, groups and communities.
Reinforce the importance of culture:

· Oxfordshire 2007 raised the profile of the high level of cultural activity in Oxfordshire.
· Reinforced how culture enriches the lives of the people who visit, live, work and study in the county; supports the economy and supports the health and well-being of communities.
Encourage creativity and the work of cultural organisations in Oxfordshire:

· Organisations right across the cultural sector: arts, heritage, sport, food and the environment engaged with the year, encouraging new partnerships and ‘cross sector’ collaborations.
Promote Oxfordshire:

· The umbrella media, marketing and promotional campaign promoted existing and new cultural attractions, events and opportunities across Oxfordshire.

· Oxfordshire 2007 raised Oxfordshire’s profile, locally and nationally, as a centre for culture - offering contemporary experiences alongside world class heritage, architecture and landscape.
· Oxfordshire 2007 was a celebration of Oxfordshire’s history and culture affirming the county’s sense of identity, notable people, attractions and resources.
Celebrate and enjoy:

· Thousands of people from across Oxfordshire, and further afield, enjoyed the array of cultural resources, events and activities presented during the year.
· Oxfordshire 2007 enriched the working lives of hundreds cultural sector employees through the opportunities for developing practice, forming collaborations and celebrating achievements.
Audience Feedback:

Of the members of the public that contributed to the evaluation:

· 78% attended 2007 events as an opportunity to spend quality time with friends or family, 21% attended because of a general interest in culture or a specific interest in the particular event (or art form) and 11% attended events ‘by chance’.
· 72% of audiences attend cultural events regularly.
· 58% of audiences heard about the event through word of mouth, 8% through the media, 5% from the Oxfordshire 2007 season brochure, 9% on the Oxfordshire 2007 website, 5% from a poster/flyer and 15%: Other (e.g. ‘stumbled across’ one of the public outdoor events).

· 89% of the audiences enjoyed the event.
· 71% of audiences were aware of Oxfordshire 2007.
· 29% of audiences had heard of Oxford Inspires.

Feedback from Oxford Inspires’ stakeholders:
The stakeholders considered Oxfordshire 2007 to have:

· Challenged the perception that cultural opportunities are city focused.
· Strengthened existing organisations, partnerships and events and boosted demand amongst audiences for cultural activity, particularly outdoor spectacle events.

· Demonstrated to external partners that Oxfordshire is keen to deliver large-scale cultural programmes to a high standard and with a national profile e.g. Luminox.

· Demonstrated the value of Oxford Inspires’ partnership model and role as an independent cultural development organisation.
· Represented good value for money in relation to their cash and in-kind investments.

· Been positive in relation to how Oxford Inspires is perceived within the cultural sector—now being seen as a supporting body for the sector.
The geographical spread of Oxfordshire 2007:
45% of events featured in the three season brochures took place in Oxford City and 55% took place in locations across the county.

The breadth of engagement across the cultural sector:
Oxfordshire 2007 was made up of a rich and eclectic mix of cultural events that offered public audiences a broad range of opportunities to engage with different parts of the cultural sector:

Arts: Oxfordshire 2007
· Profiled the county’s thriving artistic community and arts organisations - from the cultural ‘gems’ such as Oxford Playhouse and Modern Art Oxford to smaller, less well known organisations.

· Achieved a broad engagement from artists and arts organisations working in the visual, performing, literary, media and participatory arts across the county.
· Created new opportunities for artists and encouraged the production of new work.

· Included artist-led, high profile, innovative, public, outdoor arts events such as Luminox.

· Promoted the significant number of arts festivals across the county (more than 80).
Heritage: Oxfordshire 2007
· Put a spotlight on many of the county’s cultural assets, institutions, historic houses.
· Included events such as the Big Draw and Opening Doors Opening Minds which highlighted some of the county’s cultural assets.
· Involved the University of Oxford in more than 80 events.
· Highlighted Oxford’s status as the birthplace of children’s literature through Alice’s Day, involving more than 32 organisations and 5000 visitors in the celebration. 


· Celebrated the 200th Anniversary of the Abolition of the Transatlantic Slave Trade, through events such as Remembering Slavery at Christ Church Cathedral.

· Marked Oxfordshire’s historic events such as Levellers Day and the 1644 Battle of Newbridge.
Sport: Oxfordshire 2007
· Engaged a significant number of people in sport and active recreational activities through events such as Street Olympix and Go With The Flow.
Food: Oxfordshire 2007
· Food festivals included Henley Food Festival and the Children’s Food Festival, a new event which attracted local and national media coverage, more than 15,000 visitors and included nationally acclaimed chefs such as Raymond Blanc.

Science: Oxfordshire 2007
· Achieved a good level of profile for science, both in terms of the range of individuals and organisations presenting events and the level of engagement from public audiences. Notable events profiled included Enterprising Oxfordshire (science festival), Diamond Light Source Open Day, and Designs for Life; a science/arts collaboration.

Environment: Oxfordshire 2007
· Highlighted many of the existing opportunities for people to engage with the natural environment in the county.
· Promoted many of Oxfordshire’s open gardens.
· Promoted events, such as Go With The Flow, that related to the environment and encouraged people to discover new places in the county and learn about its wildlife, waterways and landscapes.

Oxford Inspires’ organisation of the programme:
· Oxford Inspires successfully engaged all areas of the cultural sector. Cultural organisations valued the opportunities for networking, developing new partnerships and promoting existing and new work across the cultural sector.
· A number of events demanded higher than expected levels of support from Oxford Inspires—which meant that the team was overstretched.
The marketing of Oxfordshire 2007:
· Oxford Inspires led a highly successful media campaign for Oxfordshire 2007. The media partnerships with The Oxford Times and BBC Oxford and the positive relationship with Central TV/Thames Valley News were instrumental to the extensive print and broadcast coverage achieved.

· Many cultural organisations benefited from the expertise, advice and support of Oxford Inspires—as well as an increased profile for their events and/or organisations, under the Oxfordshire 2007 umbrella.

· Oxford Inspires led on marketing collaborations, for events such as Winter Light and Big Draw, which added value for the participating organisations.
Additional funds raised:
Oxford Inspires raised £770,327 for Oxfordshire 2007 from public and private sources—of this more than 90.5% (£697,150) went directly to other cultural organisations in support of Oxfordshire 2007 special events or was used to deliver and promote the programme. 
