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Introduction 

Status of this document

This document provides the technical detail of DPA and URS’ assessment of the cultural and creative industries in Oxfordshire. This is summarised in the main report on the project The Economic Impact of the Cultural and Creative Industries in Oxfordshire.
Context

Oxford Inspires in partnership with Oxfordshire Economic Partnership, Oxfordshire County Council, Arts Council England South East, SEEDA, Cherwell District Council, Oxford City Council, South Oxfordshire District Council, Vale of White Horse District Council, West Oxfordshire District Council and Business Link. have commissioned an The Economic Impact of the Cultural and Creative Industries in Oxfordshire to identify opportunities to further grow this sector of the economy.
Objectives of the project as set out in the brief are:

· To understand the value of the cultural and creative industries sector to Oxfordshire and to secure evidence that can be used to raise the profile of the sector and to provide a baseline against which future growth can be measured. 
· To understand the business needs of the sector and to identify the steps needed, including the investment and infrastructure required, to encourage sustainability and growth.
The outcomes required from this study are 
· To gain a better understanding of the contribution that the cultural and creative industries sector makes to Oxfordshire’s economy, including the contribution of SMEs and sole traders/individual practitioners.
· To determine priority actions to stimulate sustainability and growth in the sector (e.g. skills development, networking opportunities) in order to increase that economic contribution over time.
· To evaluate opportunities for development, and indicate those offering the most potential, especially new partnerships and sources of investment.
· To identify how the sector could contribute more to place marketing and to attracting inward investment and tourism.
· To identify the contribution of the cultural and creative industries to the rural and market-town economies.
· To provide an analysis of the make up and impact of the sector and its growth potential which can inform strategy development, influence decision makers and provide advocacy material on the value of culture.

Content of Study 

The brief scoped the potential content of the study to include 

· Initial mapping will be required to gather relevant quantitative data on the size of the cultural and creative industries in Oxfordshire along with some qualitative data, for example on business needs such as premises, training, networking and marketing.

· Analysis, providing information on the overall profile of the sector, its direct and indirect effect on the county’s economy, including GVA, to be available in a countywide format but also capable of providing a district by district breakdown; the size and characteristics of Oxfordshire’s cultural and creative economy to be set into a regional and national context with comment on trends and opportunities for growth and with reference to best practice nationally and internationally.
· Identification of required action to create the conditions for sustainability and growth in Oxfordshire’s cultural sector, with a number of options at differing levels of required investment/projected benefit. Opportunities in relation to cultural tourism, creative industries, skills and aspiration in areas of deprivation will be of particular interest.
Defining Cultural and creative Industries in this research
The brief set the definition of the cultural industries as: not-for-profit and grant-funded/publicly funded businesses; commercial businesses; self-employed/single workers; unpaid voluntary workers (whose work can be assessed on the same basis as their paid equivalents) but not amateur/hobby practitioners.
The Department for Culture, Media and Sport (DCMS) defines the Creative Industries as: “those industries which have their origin in individual creativity, skill and talent and which have a potential for wealth and job creation through the generation and exploitation of intellectual property”.
Expanding this definition further, a Creative Economy is defined as “the people, enterprises and communities that transform cultural (both traditional and contemporary) skills, knowledge and ideas into economically productive goods, services and places” (Mt Auburn Associates, 2005).
DCMS have identified that the Creative Industries include: Advertising, Architecture, Arts and Antiques Markets, Computer and Video Games, Crafts, Design, Designer Fashion, Film and Video, Music, Performing Arts, Photography, Publishing, Software, Television and Radio.
For the purposes of this study, Cultural Tourism and Heritage, Visual Arts, Festivals, Museums and Galleries, Community Arts Organisations, Individual Artists and Crafts people must be included as well.
Definitions used in this report

For practical data capture and analysis, the Cultural and Creative Industries (“CCI or cultural”) sector was defined by a selection of Standard Industrial Classification (SIC) codes at four-digit level (2003 definitions). The list of SIC codes used to define cultural businesses were based upon the DCMS’ Evidence Toolkit (August 2004) and other relevant literature by the Greater London Authority
 and SEEDA
, and refined through consultations with the client group to ensure locally significant industries were included in the definition. In total 44 codes were identified, which were grouped into 10 sub-sectors.

The 10 CCI sub-sectors deployed in this study are: Advertising; Architecture; Art and Antiques; Computer Games, Software and Electronic Publishing; Fashion; Museums and other Cultural Facilities; Music & the Visual and Performing Arts; Publishing; Radio and Television; and Video, Film and Photography.

See Appendix C for a full list of SIC codes and sub-sector groupings.

Datasets for Economic Profiling

National Statistics sources are used as the basis for the profiling the cultural sector and estimating economic impact to ensure consistency and comparability between sectors and geographies. Data analysis draws upon two datasets held by the Office of National Statistics (ONS) – the Inter-Departmental Business Register (IDBR) and Annual Business Inquiry (ABI).

The main administrative sources for the IDBR are VAT trader and PAYE employer information. IDBR holds records of 2.1million units representing nearly 99% of known UK economic activity
, but does not hold non-VAT data, however. IDBR holds data on key variables such as employment, turnover and legal status. Data sourced is dated 2007 – the most up to date data available in May 2009. Employment data and legal status is extracted at the local unit
; turnover, is only available at an enterprise level
 (the smallest combination of legal units within an enterprise group).

The ABI is a business survey and provides estimates of the total population of all UK businesses registered for Value Added Tax (VAT) and/or Pay As you Earn (PAYE). As a survey it is less comprehensive than the IDBR, however it does provides information on employment by number of workplace proprietors and employees at the individual legal unit, i.e. the individual company, partnership, sole proprietorship. Data sourced as of May 2009 is dated 2007 – the most up to date data available.
Estimating Economic Contribution

Cultural and creative business sectors cut across traditional industry lines, for example the fashion industry overlaps with manufacturing and retail. The Department for Cultural, Media and Sport (DCMS) recognise that the fit between descriptions of industry activity by SIC codes does not correspond directly to definitions of cultural and creative activity. In these instances only a proportion of enterprises or organisations within an SIC code may have their primary activity as creative or cultural. DCMS address this issue in their Economic Estimates Statistical Bulletin
. For UK wide data, DCMS has estimated the proportion of the SIC code that can be reasonably attributed to the creative industries and apply this proportion as a weighting coefficient. 
A similar approach has been applied in this research: coefficients have been applied to IDBR and ABI datasets to profile the UK cultural sector. SEEDA’s recent work, ‘The impact of the downturn on the Creative Industries’ (Experian on behalf of SEEDA, draft report May 2009), provides regional specific weighting coefficients, which have been applied to South East and Oxfordshire cultural sector data. See Appendix C for a full list of coefficients by SIC code applied.

IDBR data was sourced per 4 digit SIC code for variables employment, turnover and legal status across the five districts, the South East and UK. Due to confidentiality issues approximately 20 to 25 of 44 SIC codes per district had actual employment figures and turnover data suppressed
. In these instances we estimated turnover by using the midpoint of employment or turnover bands by count.

Multipliers are often used in economic impact studies to measure second round effects (indirect and induced impacts) of an activity. Multipliers were identified through a review of relevant literature and tested through consultation with stakeholders and businesses. Multipliers applied were in line with SEEDA’s recent work (ibid).

An estimate for the creatively occupied workforce was inferred using NESTA’s research ‘Beyond the Creative Industries: Mapping the creative economy in the United Kingdom’ (Technical report; January 2008). More detail is set out in paragraph 2.3.3.

An estimate for non-VAT enterprises/ organisations is provided in paragraph 2.2.2 and was based upon estimates of the ratio of VAT to non-VAT businesses, and informed via consultation with the five district council’s and Oxfordshire’s Federation of Small Businesses, the Chamber of Commerce and Business Link.

Caveats

It should be noted that figures presented in this report represent estimates of the cultural economy, for the following reasons:

· Statistics assume there is correspondence between the definitions of the CCI sector and formalised SIC definitions used by official sources

· ABI data is based upon sample surveys and therefore subject to sampling errors, in particular when sample sizes are small for the detailed classifications

· IDBR and ABI datasets hold confidentiality and disclosure clauses

· Some data on employment and turnover is estimated using count and mid-point data

· IDBR and ABI datasets do not capture non-VAT enterprises, which make up a significant proportion of the cultural economy

· ONS data provides aggregated data of the business population based on variables such as geography or SIC codes and does not release data on individual companies or organisations. As such there is no way to check the economic statistics of an individual company or organisation.

· Whereas IDBR data for employment is captured at the local level, IDBR reports turnover at enterprise level
. Reporting turnover at enterprise level depends on two things: the enterprise structure and the VAT registration type. If the enterprise contains one business (and one VAT) then the enterprise reported turnover will either be for that business, or will depend on the VAT registration type. If there is more than one business (and more than one VAT), then the enterprise level turnover will be the sum of the VAT turnovers in the enterprise. Given IDBR data disclosure rules, there is no check that can be done with the IDBR data on the proportion of businesses that correspond to former or latter groups. 
· Furthermore, if a cultural or creative business is part of an enterprise structure with one VAT whose main businesses is not involved in the creative and cultural sector then the cultural or creative business’ turnover will not be reported. This issue can have significant impact where a business such as Oxford University Press (a publishing and printing company and part of the cultural sector) is owned by the Oxford University and falls within its enterprise group (Oxford University being part of the education sector which is not considered to be part of the creative or cultural sector). It should be noted that the IDBR dataset is considered especially robust and extensive in business universe coverage and as such is used by government agencies such as SEEDA to estimate economic importance (see for instance ‘The impact of the downturn on the Creative Industries’; SEEDA, May 2009).
· As such when comparing the findings of this report with others it should be noted that there has been inconsistent use of data sources used in analysing creative and cultural industries.. The Oxfordshire Publishing Cluster – Initial Scoping Study (Oxford Innovation for SEEDA, OEP and Oxford Brookes University, Feb. 2006) identifies a gross turnover of the publishing sector to be £1.27bn. However, this is based upon between 285-1,675 publishing companies in Oxfordshire, (the number of businesses depending on the information source used) and referenced from data from an Oxford Trust report.

Profile of oxfordshire’s Cultural and Creative Sector
1.1. Introduction

Cultural and creative businesses in Oxfordshire are profiled using statistics from IDBR and ABI on VAT/ PAYE registered enterprises/ organisations by number, distribution by size band of employment and turnover, and legal status. To provide a benchmark for comparison, statistics for the South East and UK are set out. The economic performance by gross employment and gross turnover are estimated, as are indirect and induced impacts arising (value added generated through the supply chain and via consumer and wage effects) and an approximation for the size of the creatively occupied workforce
 employed outside the cultural sector.

Consultations with businesses are reported alongside the data analysis to substantiate findings. Headline statistics for the county and districts, and supporting tables and figures are held in Appendix B and Appendix C respectively.

Profile of the Cultural and Creative Industries Sector

Number and Distribution of CCI Businesses
In total there are 3,090 VAT/ PAYE registered CCI businesses across Oxfordshire, representing 10.3% of all VAT/ PAYE enterprises/ organisations in Oxfordshire and 8.5% of all such businesses across the South East (see Table 3.1 and Figure B.1).

By number, the three largest sub-sectors in the county are: Computer Games, Software and Electronic Publishing (over 1,350 cultural businesses)
; Music, and Visual and Performing Arts (515); and Publishing (430), which together represent 75% of all cultural businesses across the county. The smallest sub-sectors are Museums and Other Cultural Facilities (30), Art and Antiques (83), and Radio and Television (85).

Table 3.1 Number and Proportion of CCI Enterprises/Organisations by Sub-sector

	Cultural Sub-sector
	Cherwell
	Oxford City
	South Oxfordshire
	Vale of White Horse
	West Oxfordshire
	Oxfordshire
(County)
	South East
(Region)
	UK **

	
	#
	%
	#
	%
	#
	%
	#
	%
	#
	%
	#
	%
	#
	%
	#
	%

	Advertising
	30
	5.9
	20
	3.4
	70
	7.8
	25
	4.7
	30
	5.4
	175
	5.7
	2,310
	6.3
	13,160
	7.1

	Architecture
	31
	6.1
	15
	2.5
	37
	4.1
	33
	6.2
	26
	4.7
	140
	4.6
	2,890
	5.0
	17,040
	9.2

	Art and Antiques
	16
	3.1
	14
	2.3
	22
	2.4
	13
	2.5
	19
	3.4
	85
	2.7
	420
	2.9
	2,780
	1.5

	Comp Games, Software & Elc Pub.
	200
	39.2
	235
	39.4
	421
	47.2
	265
	50.0
	235
	42.1
	1,355
	43.9
	17,690
	48.0
	74,960
	40.4

	Fashion 
	22
	4.3
	14
	2.3
	38
	4.2
	19
	3.5
	23
	4.2
	115
	3.7
	700
	4.0
	4,200
	2.3

	Museums and Other Cultural Facilities***
	10
	2.0
	5
	0.8
	5
	0.6
	5
	0.9
	5
	0.9
	30
	1.0
	250
	0.7
	1,720
	0.9

	Music and Visual Performing Arts
	79
	15.4
	138
	23.0
	131
	14.7
	73
	13.7
	95
	17.0
	515
	16.7
	5,090
	13.7
	30,040
	16.2

	Publishing***
	78
	15.2
	113
	18.8
	93
	10.4
	68
	12.7
	80
	14.3
	430
	13.9
	4,450
	12.1
	24,830
	13.4

	Radio and Television
	20
	3.9
	15
	2.5
	20
	2.2
	15
	2.8
	15
	2.7
	85
	2.8
	890
	2.4
	5,980
	3.2

	Video, Film and Photography
	25
	4.9
	29
	4.8
	56
	6.2
	16
	3.0
	30
	5.3
	155
	5.0
	1,650
	5.0
	10,900
	5.9

	Total
	510
	100
	597
	100
	892
	100
	530
	100
	558
	100
	3,090
	100
	36,320
	100
	185,600
	100

	% of all ents/orgs*
	
	8.3
	
	11.5
	
	11.7
	
	9.9
	
	9.9
	
	10.3
	
	9.8
	
	8.3


Source: ONS (IDBR data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding
* Percentage of all enterprises/ organisations across the economy, based upon ABI data.
** UK estimates use DCMS’ weighting coefficients (region, county and district use SEEDA’s weighting coefficients)
*** Note caveat in 1.6 (p6 above) in terms of likely under-reporting of university and college related cultural businesses (in this context, publishing and museums and other cultural facilities. 

Non-VAT Enterprises

The IDBR dataset captures 2.1million VAT and PAYE registered enterprises/ organisations. However, due to disclosure from HM Revenue and Customs there is no accessible data to assess the contribution of non-VAT
 enterprises/ organisations. The Small Business Service estimates
 there are 4.3million enterprises in the UK, which indicates there are approximately 2.2million (51%) of non-VAT enterprises in the UK economy. This figure is substantiated when comparing estimates of VAT and PAYE businesses/ organisations from ABI to the UK business universe (all businesses VAT and non VAT) across the South East: 388K to 803K, or 48%
. This indicates non-VAT businesses comprise 52% of the business population.

By definition, non-VAT enterprises are likely to have low levels of employment (often self employed). Given that Oxfordshire’s cultural and creative sector is comparatively highly represented by the smallest enterprises/ organisations of employment less than 5 (83.1% compared to UK-wide of 70.9%, see Table 3.3) and the lower turnover band of <£50,000 (23.9% compared to UK-wide of 19.8%, see Table 3.8), we can surmise that the proportion of non-VAT enterprises/ organisations in Oxfordshire is higher than the UK-wide average. Views of key stakeholders collected during the consultation process concur that the county’s cultural non-VAT sector will be substantial in size, particularly for some sub-sectors such as the crafts.

Base upon these facts, non-VAT enterprises in the cultural sector in Oxfordshire are likely to comprise upwards of 50% of the total business universe, with an upper range of 60%. Non-VAT population is therefore estimated to be 3,090 and 4,635; with the total figure for registered VAT/ PAYE and non-VAT cultural businesses across the county estimated a between 6,180 and 7,725.
.

1.1.1. Legal Status

Broadly, across eight of the ten sub-sectors, the majority of cultural businesses are operated as Limited Companies (see Figure B.2, Appendix C). For two sub-sectors in particular: Music and Visual Performing Arts, and Museums and Other Cultural Facilities the dominant form of legal status is Sole Proprietor
 and Non-profit, respectively.

Legal Status is determined by ownership and operational requirements not geography, hence there is little variation between districts in the composition legal status.

1.1.2. Representation by Location Quotient

Location quotients (LQ) are used to measure representation of a sector across a given geography, compared to the structure of the UK
 economy. As such they provide a useful method to identify comparative sector strengths and weaknesses. A LQ of 1.00 represents the UK average. A LQ larger than 1.00, for a particular geography, indicates that there are proportionally more cultural businesses than would be expected in comparison with the UK average. A LQ smaller than one indicates that the sector is under-represented compared to the UK.

The LQ for Oxfordshire’s CCI economy is 1.24 - higher than both the South East (1.17) and UK-wide (1.00), see Table 3.2. cultural businesses are particularly well represented in the sub-sectors of Computer Games, Software and Electronic Publishing; Music and Visual Performing Arts; and Publishing - those sub-sectors, which are also the most populated. Comparatively, Advertising; Architecture; and Video, Film and Photography are under-represented. By district there is particularly strong CCI representation across South Oxfordshire and Oxford City, but comparatively weaker representation in Cherwell.

A concentration of industry is indicative of a competitive advantage through, for example the skills base, availability of workforce, markets and supplier opportunities, an infrastructure such as business accommodation, and costs.

Table 3.2 Representation by Location Quotient: Number of CCI Businesses (1.00=UK Average)

	
	Cherwell
	Oxford City
	South Oxford-shire
	Vale of White Horse
	West Oxford-shire
	Oxford-shire
(County)
	South East
(Region)

	Advertising
	0.88
	0.68
	1.50
	0.63
	0.72
	0.92
	1.06

	Architecture
	1.07
	0.61
	1.14
	1.36
	1.14
	1.07
	1.06

	Art and Antiques
	0.86
	1.15
	0.83
	0.74
	0.99
	0.91
	0.96

	Comp Games, Software & Elc Pub.
	1.01
	1.32
	1.68
	1.63
	1.13
	1.37
	1.41

	Fashion
	1.02
	0.77
	1.40
	0.89
	1.62
	1.15
	1.18

	Museums and Other Cultural Fac
	0.96
	1.31
	1.22
	0.91
	2.06
	1.28
	0.84

	Music and Visual Performing Arts
	0.95
	1.89
	1.37
	0.98
	1.36
	1.31
	1.03

	Publishing
	1.07
	2.18
	1.12
	1.19
	1.30
	1.35
	1.10

	Radio and Television
	1.02
	1.15
	1.04
	0.81
	0.95
	1.00
	0.90

	Video, Film and Photography
	0.99
	1.00
	1.29
	0.47
	0.95
	0.96
	0.92

	All Cultural Businesses
	1.00
	1.38
	1.40
	1.19
	1.19
	1.24
	1.17


Source: ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note 1: All figures are rounded to avoid disclosure. Figures may not add due to rounding.
Note 2: Light shade = LQ of 1.00+’ darker shade = LQ of 1.50+


1.1.3. Size by Employment Band

The distribution of cultural businesses by employment size band is set out in Table 3.3 (and Figure B.3 of Appendix C). It highlights the significant proportion of micro (1 to 10) and small (11 to 49) CCI businesses (92% have employment of ten or less) and the small proportion of CCI businesses, which have employment of more than ten. The proportion of micro cultural businesses in Oxfordshire is higher than the UK economy average (84.7%). 

By sector, Music and Visual Performing Arts has the highest proportion of smallest cultural businesses (almost 98% of ten or less).

Table 3.3 Proportion of CCI Businesses by Employment Size Band: Oxfordshire

	Cultural Sub-sector
	% of Enterprises/Organisations
	Total 
(Number)

	
	1 – 10
(Micro)
	11 – 49
(Small)
	50 + 
(Medium & Large)
	

	Advertising
	91.7%
	5.6%
	2.8%
	175

	Architecture
	90.6%
	7.9%
	1.6%
	140

	Art and Antiques
	91.8%
	7.7%
	0.5%
	85

	Comp Games, Software & Elc. Pub
	93.5%
	5.1%
	1.4%
	1,355

	Fashion
	95.5%
	3.9%
	0.6%
	115

	Museums and Other Cultural Fac.
	79.2%
	16.7%
	4.2%
	30

	Music and Visual Performing Arts
	97.9%
	1.9%
	0.2%
	515

	Publishing
	85.6%
	12.3%
	2.1%
	430

	Radio and Television
	88.9%
	11.1%
	0.0%
	85

	Video, Film and Photography
	90.7%
	8.0%
	1.3%
	155

	Total
	92.1%
	6.5%
	1.4%
	3,090


Source: IDBR, ONS (data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: All figures are rounded to avoid disclosure.

When the distribution of gross employment by employment band size is analysed the significance of larger enterprises/ organisations is more apparent: the smallest cultural businesses comprise 92% by number but 36% of gross employment vis-à-vis medium/ larger cultural businesses which comprise just 1.4% by number, but 46% of gross cultural sector employment.

Table 3.4 Proportion of Gross Employment by Employment Band

	Cultural Sub-sector
	% of Gross Employment
	Total 
(Employment)*

	
	1 – 10
(Micro)
	11 – 49
(Small)
	50 + 
(Medium & Large)
	

	Cherwell
	43.3%
	36.7%
	20.0%
	3,100

	Oxford City
	17.3%
	17.2%
	65.5%
	5,160

	South Oxford-shire
	64.4%
	28.5%
	7.1%
	3,080

	Vale of White Horse
	33.2%
	24.3%
	42.4%
	3,270

	West Oxfordshire
	62.7%
	29.2%
	8.1%
	2,410

	Oxfordshire
	36.0%
	24.1%
	39.9%
	20,340

	South East
	33.1%
	21.8%
	45.1%
	217,980

	UK **
	31.4%
	22.7%
	45.8%
	1,168,800


Source: IDBR, ONS (data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note 1: All figures are rounded to avoid disclosure. Figures may not add due to rounding.

Note 2: Shaded identifies employment band with largest proportion of gross employment
* Figures refer to 
* UK estimates use DCMS’ weighting coefficients (region, county and district use SEEDA’s coefficients)


Location Quotients can also be used to compare the representation of the cultural sector by gross employment. Table B.16 in Appendix B shows a high concentration of employment in Oxfordshire with an overall LQ of 1.32. This is influenced by two sub-sectors: Publishing, and Computer Games, Software and Electronic Publishing.

1.2. Economic Significance

This section presents estimates for gross employment; the creatively employed; gross turnover; and the indirect and induced turnover generated as a result of supply chain purchases and income expenditure.

1.2.1. Gross Employment

Overleaf Table 3.5 sets out estimates for gross employment, the proportions of gross employment by sub-sector and growth rates. Oxfordshire’s cultural sector is estimated to provide 20,340 jobs. Though representing 10.3% of all enterprises/ organisations, cultural businesses represent 5.8% of all jobs across the county- highlighting the larger number of smaller enterprises/ organisations. The proportion of the sector’s employment in the county economy is higher than South East economy and UK economy benchmarks.

By sub-sector, it is the Publishing sub-sector and Computer Games, Software and Electronic Publishing, which are significantly large, representing over 66% of all CCI sector employment across the county. Other sub-sectors are comparatively small, though broadly in line with the UK economy.

By employment, the period 2003 – 2007 saw eight of ten sub-sectors grow, with an aggregate growth of 4.6%. This figure is higher than regional and UK comparators, however it is subdued by losses in Advertising in South Oxfordshire
 which have occurred since 2003 - this is also reflected in Figure B.3, Appendix B. Strong growth is shown in Museums and Other Cultural Facilities; Radio and Television and Video, and Film and Photography. Gross employment by employment size band is set out in Table B.17, Appendix B. 

Table 3.5 Gross Employment by Sub-sector: Oxfordshire and Area Benchmarks

	Cultural Sub-sector
	Gross Employment
2007 (Actual)
	Proportion of Total Employment
2007 (%)
	Growth 
2003–07 (%) ***
	Growth pa 
2003-07 **

	
	Oxford-shire
	South East
	UK *
	Oxford-shire
	South East
	UK*
	Oxford-shire
	South East
	UK*
	Oxfordshire

	Advertising
	960
	11,750
	87,330
	4.7%
	5.4%
	7.5%
	-53.8%
	-12.9%
	7.2%
	-17.6%

	Architecture
	810
	9,820
	89,160
	4.0%
	4.5%
	7.6%
	1.1%
	17.3%
	20.0%
	0.3%

	Art and Antiques
	610
	8,440
	20,880
	3.0%
	3.9%
	1.8%
	-5.7%
	-2.3%
	-0.7%
	-1.4%

	Comp Games, Software, Elec. Pub
	5,960
	97,920
	362,750
	29.3%
	44.9%
	31.0%
	4.8%
	11.8%
	15.6%
	1.2%

	Fashion
	470
	4,550
	15,070
	2.3%
	2.1%
	1.3%
	18.5%
	40.5%
	3.3%
	4.3%

	Museums & Cult Facs.
	1,230
	13,140
	55,650
	6.0%
	6.0%
	4.8%
	88.6%
	9.4%
	22.1%
	17.2%

	Music and Visual Performing Arts
	1,610
	16,300
	102,890
	7.9%
	7.5%
	8.8%
	15.6%
	-10.5%
	-2.0%
	3.7%

	Publishing
	7,500
	46,300
	310,850
	36.9%
	21.2%
	26.6%
	14.1%
	-2.7%
	-11.3%
	3.3%

	Radio and Television
	420
	3,860
	71,860
	2.1%
	1.8%
	6.1%
	30.0%
	-9.0%
	-0.7%
	6.8%

	Video, Film and photography
	770
	5,910
	52,350
	3.8%
	2.7%
	4.5%
	31.9%
	-12.1%
	2.1%
	7.2%

	Cultural Total 
	20,340
	217,980
	1,168,800
	100%
	100%
	100%
	4.6%
	4.2%
	4.3%
	1.1%

	% of Economy ****
	5.8%
	5.5%
	4.4%
	-
	-
	-
	-
	-
	-
	-


Source: IDBR and ABI, ONS (data as of March 2008) 
* Using DCMS’ UK-wide weighting coefficients (Oxon and SE use coefficients from SEEDA’s ‘The impact of the downturn on the Creative Industries’; Draft May 2009)
** Figures for pre-2003 are not available as it is not possible to accurately convert the source data from (based on the 1992 SIC) into the 2003 SIC definitions. It is important to note also that in 2005 ABI changed their survey reference date hence growth rates are estimates.
***A large company in South Oxfordshire was reclassified from advertising in 2006 to business management consultancy activities in 2007. As a result ABI figures show a fall of 2,200 jobs in advertising between 2006 and 2007. All growth figures have taken this reclassification into account.
**** Percentage of total employment across the economy, based upon ABI data.


Comparative Size of the CCI Sector

The cultural and creative sector comprises enterprises and organisations found across many of the nine broad sector classifications. However, for indicative comparative purposes the size of the cultural sector can be compared to other broad sector classifications. This is shown in Table 3.6, which clearly demonstrates the importance of cultural businesses to Oxfordshire.

Table 3.6 Comparative Size of Oxfordshire Sectors (Ordered by Employment)

	Broad Sector Classifications
	Gross Employment
	Number of Enterprises/ Orgs

	Cultural and creative industries (embedded within the following 9 sectors)
	5.8%
	10.3%

	Public admin, education and health
	28.9%
	9.8%

	Distribution, hotels and restaurants
	23.3%
	24.1%

	Banking, finance and insurance
	22.3%
	37.2%

	Manufacturing
	10.4%
	6.0%

	Other services
	6.0%
	9.8%

	Construction
	4.2%
	9.6%

	Transport and communications
	4.0%
	3.0%

	Agriculture and fishing
	0.5%
	0.4%

	Energy and water
	0.5%
	0.2%

	Total
	100%
	100%


Source: Estimates based on ABI ONS data (as of March 2008) VAT and/or PAYE based Enterprises/ Orgs.


1.2.2. Creatively Occupied

NESTA estimate that the ratio of employment in cultural and creative businesses to creatively occupied outside the cultural industries is 1:0.52
 and DCMS estimate a higher ratio of 1:0.74
. Using these ratios the next table approximates the number of creatively occupied in Oxfordshire.

Table 3.7 Estimates of the Total CCI Workforce: Oxfordshire

	
	Oxfordshire Cultural Employment

	
	Cultural Businesses: 
Specialist and Support
	Non Cultural Businesses:
Specialist Occupations
	Total 
Cultural Workforce

	Lower ratio of Cultural employment to Creatively Occupied (NESTA)

	Estimate
	20,340
	-
	-

	Lower estimate (-10%)
	18,310 
	9,500 
	27,810 

	Upper estimate (+10%)
	22,370 
	11,600 
	33,970 

	Lower ratio of Cultural employment to Creatively Occupied (DCMS)

	Estimate
	20,340 
	-
	-

	Lower estimate (-10%)
	18,310 
	13,500 
	31,810 

	Upper estimate (+10%)
	22,370 
	16,600 
	38,970 


Source: IDBR and ABI workplace analysis, ONS (data as of March 2008) and URS calculations


Based on NESTA’s research, the total number of creatively occupied across Oxfordshire is estimated to be between 9,500 and 11,600, providing a figure of total employment approximately 28,000 to 34,000 jobs. Using DCMS’ ratio the estimates could be 4,000 to 5,000 jobs higher.

1.2.3. Freelancers, part-timers and the self-employed

According to the Skillset 2006 Employment Census Study 27% of the Creative Media
 sector are freelancers and over 20% of the Cultural and creative Sector within the remit of Cultural and creative Skills are freelancers
. 

Recent NESTA research found self-employment rates for the creative industries in the UK is as high as 27%, and for creative occupations, 28%. These rates are double those found in the UK economy as a whole (13%)
. The figures are taken from analysis of the Labour Force Survey but there is no indication whether the self-employed are VAT registered or not.
The project based nature of much of the work of some sections of the cultural sector, the arts and education in particular, means that a large number of freelancers are also employed on an ad hoc and temporary basis. Taking these freelancers into account will boost the employment figures. 
1.2.4. Turnover

Turnover is used as a suitable proxy to measure the annual output of the CCI sector
. Using IDBR data, the gross turnover for Oxfordshire’s CCI businesses is estimated to be £1,417million per annum. With sensitivity of -/+10% this gives an estimate of between £1,276million and £1,559million per annum.

The breakdown of gross turnover by sub-sector is show in Table 3.8. Over half of all cultural businesses have a turnover of less than £100,000 and the modal band size
 is £50,000 to £100,000. The table highlights the significance of the Computer Games, Software and Electronic Publishing and Publishing sector, which accounts for 45% of gross CCI turnover and 19% respectively.

Advertising; Music and Visual Performing Arts; and Computer Games, Software and Electronic Publishing generate turnover in excess of £100,000 per worker.

Turnover by CCI sub-sector and by district is set out in each of the district profiles of Appendix B. There are similar levels of gross turnover generated by each district – the CCI business gross turnover being between approximately £265million and £305million.

Table 3.8 Proportion of Gross Turnover by Band: Oxfordshire

	Cultural Sub-sector
	Proportion of Gross Turnover by Band (Banding = £ ’000)
	Actual
(£ M)
	Turnover per worker 
(£ K)

	
	<£50
	£50-£100
	£100 < £250
	£250 < £500
	£500 < £750
	£750 +
	Total 
	
	

	Advertising
	1.5%
	4.4%
	14.8%
	9.5%
	10.6%
	59.2%
	100%
	140.3
	146

	Architecture
	2.6%
	14.3%
	17.1%
	13.3%
	11.9%
	40.8%
	100%
	50.0
	62

	Art and Antiques
	1.0%
	5.4%
	19.0%
	22.8%
	16.2%
	35.6%
	100%
	34.3
	56

	Comp Games, Softw & Elc Pub.
	2.6%
	14.4%
	24.6%
	11.5%
	8.4%
	38.5%
	100%
	642.3
	108

	Fashion
	2.8%
	13.9%
	20.3%
	16.8%
	13.5%
	32.6%
	100%
	40.9
	87

	Museums and Other Cultural Fac
	0.0%
	0.0%
	20.3%
	43.5%
	36.2%
	0.0%
	100%
	8.6
	7

	Music and Visual Performing Arts
	5.6%
	15.5%
	23.5%
	21.8%
	10.4%
	23.2%
	100%
	193.2
	120

	Publishing
	1.9%
	5.0%
	14.7%
	16.1%
	13.4%
	48.8%
	100%
	272.9
	36

	Radio and Television
	4.1%
	13.7%
	21.3%
	11.4%
	19.0%
	30.4%
	100%
	14.8
	35

	Video, Film and Photography
	9.6%
	22.0%
	39.1%
	16.8%
	0.0%
	12.5%
	100%
	20.0
	26

	% of Gross Turnover
	2.8%
	11.3%
	21.1%
	14.7%
	10.9%
	39.1%
	100%
	1,417.4
	70

	Number of Cultural Businesses
	740
	970
	770
	250
	110
	250
	3,090
	-
	-

	% of Cultural Businesses: Oxon
	23.9%
	31.4%
	24.9%
	8.1%
	3.6%
	8.1%
	-
	-
	-

	% of Cultural Businesses: SE
	20.7%
	35.2%
	26.0%
	8.3%
	3.4%
	6.5%
	-
	-
	-

	% of Cultural Businesses: UK
	19.8%
	34.4%
	25.8
	9.0%
	3.6%
	7.4%
	-
	-
	-


Source: IDBR, ONS (Data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: All figures are rounded to avoid disclosure. Figures may not add due to rounding.


1.3. Indirect and Induced Impacts

The preceding sections have provided an indication of the direct economic contribution the cultural sector makes in terms of employment and turnover generation. The cultural sector will also generate indirect and induced impacts. These impacts can be approximated via multipliers, which represent the strength of supply chain, income and expenditure and distribution across geographies. There has been limited research undertaken on multipliers in the cultural sector
. The most up to date and relevant research referencing cultural supply chains in the South East is work by SEEDA, titled ‘The impact of the downturn on the Creative Industries’ (Draft Report, May 2009). This research identifies two multiplier affects:

· Type 1: Supply-side linkages: if an industry increases employment / output it can be assumed that production will increase. This expansion requires more raw materials, services etc. from other industries. In turn these other industries may need to increase production to meet the demand and they too will increase output. (Industry affect only).

· Type 2: Consumer or Wage effects – an increase in employment / output will mean a higher wage bill. This money will be spent partly in the local economy. This rise in consumer demand requires increasing production of goods and services, hence increasing employment. (Economy-wide impact).

The research includes cultural sector Type I and Type II multiplier impacts, which are estimated to be 1.28
 and 1.6
, respectively.

The distribution of additionality effects can be apportioned geographically based on the English Partnerships Additionality Guide (3rd Edition, 2008; page 25) and adjusted to reflect the local circumstances as per findings consultations with stakeholders and businesses. 

1.3.1. Additional Economic Contribution

Gross turnover generated by Oxfordshire’s CCI sector economy is estimated to be £1,417million per annum. The additional turnover generated by Oxfordshire cultural businesses, through a combination of Type1 and Type 2 multipliers, is estimated to be between £1,123million to £1,372million, as set out in the Table 3.9. Of this £283miilion to £346million is generated within Oxfordshire. A larger figure of between £838million to £1,024million is generated outside the county in the South East and beyond.

Table 3.9 Estimates of Additionality Generated by Oxfordshire’s Cultural Economy

	
	Additional Impact: Turnover (£ Millions)

	
	Total
	Oxfordshire
	South East
	Beyond 
South East

	Type I Multiplier
	Lower estimate (-10%)
	357
	90
	133
	133

	
	Upper estimate (-10%)
	437
	110
	163
	163

	Type II Multiplier
	Lower estimate (-10%)
	765
	193
	286
	286

	
	Upper estimate (-10%)
	936
	236 
	349
	349

	Total Additional Multiplier Effect
	Lower
	1,123
	283
	419 
	419

	
	Upper
	1,372
	346
	512 
	512


Source: IDBR, ONS (Data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations; URS calculations drawing upon ‘The impact of the downturn on the Creative Industries’ (SEEDA May 2009)


Discussions with Stakeholders 

1.4. Introduction

As part of the research for this report, a number of economic development officers in the local authorities and agencies were interviewed to identify issues requiring attention in the CCI sector. In addition, a business survey was undertaken with a wide range of cultural and creative businesses. See Section 4 and Appendix F for further detail. 
1.5. Significance and Importance to other sectors of the economy
The CCI sector is perceived as a high value sector which makes an important economic contribution to the county; however it is not considered a priority by all the local authorities. There is a lack of clarity of what the sector comprises, compounded by its diversity and some of its unique characteristics. As a result there can be a lack of understanding of the sectors’ needs and how to provide support it.
Councils recognise that the sector, particularly arts and heritage, are part of and interplay with tourism, but that more needs to be done to build links. 
1.6. Oxfordshire as a place to do business
There was widespread recognition of the value of Oxfordshire’s international recognition and its brand, and that culture was a part of that. 

Location and accessibility: the county is geographically centred for easy access to London, South East and central England markets; motorway and junctions, such as Junction 11, provide excellent accessibility; and Oxford airport. Road congestion in and around Oxford City however is poor.
Costs and affordability: Business rates and accommodation are seen as more affordable than London. However, there is a high standard of living and property prices are high – these factors can act as a deterrent in the retention of graduates and attraction of suitably skilled individuals, particularly those with intermediate skills. 

Business support: Local business groups (Oxford Business Enterprises, Business Link, Chamber of Commerce) provide useful support via seminars provided on business development issues marketing and legal; however support structures are too mainstream and generic, and specific help and advice for the cultural sector is required. Some organisations designed to support sub-sectors can become too broad and lose their focus and relevance to businesses. The county has a number of examples of successful business events such as VentureFest.

Accommodation: CCIs do not, generally, require specialist business accommodation. There is considered to be a suitable stock for business start up and early years’ development, as well as existing provision of business centres for specialist and grow on space, many of which have easy in/easy out leasing arrangements. However, lower rents and flexible leasing terms required for certain sub-sectors such as crafts people, makers, performing and visual artists.
Education and skills: Anecdotal evidence suggests difficulty in recruiting people with practical experience and technical skills. There is a critical mass of highly qualified graduates based locally.
Linkages: There was widespread recognition of the long term and established linkages between printers and publishers and the universities and colleges. The HE and FE sector is becoming increasingly experienced in commercialising cultural practice. There is growing evidence of CCI businesses, such as specialist photographers for the motor sports industry, linking with county’s science and high technology sectors.

Long term and established linkages with key sectors of the economy such as printers and publishers, and education (universities and colleges). The higher and further education sector is becoming increasingly aware of and involved in the commercial cultural practice. There are growing or strong linkages with other sectors of the county economy such as the science base, hi-tech and education sectors. There is evidence of cultural businesses linking with county sector strengths e.g. photography for the motor sports industry.
Stakeholders stressed the significant role that market towns and rural areas play in the county, as hubs for small business location and cultural activity, and with a strong presence of antiques, crafts and visual arts. Setting up a business in many parts of the cultural sector does not need specialist facilities or locations (technology has reduced locational barriers, and made it easier to work in many smaller communities across the county), with much of the knowledge economy being relatively easy to enter or exit. 
1.7. Impact of the Recession

Interviewees felt that generally cultural businesses are ‘holding up well’. Some specific examples cited were:

· Secondary spend in venues (such as bar, café, ices etc.) is understood to be falling. 
· Jewellers are currently facing increasing costs of precious metals and falling strength of the pound. This is a short-term issue. 

· Advertising and printing have been facing strong competition for the past 5 years due technology and the growth of internet based activity.
1.8. Barriers and Needs

The cultural and creative sector requires greater visibility. A stronger understanding of the sector could result in a clearer understanding of the sector’s diversity, economic importance and interrelationships with other sectors, in particular the relationship between arts and culture, leisure and tourism. More strategic thinking is required on how to grow the cultural sector, including building upon the strong prospects that the county already provides – the leadership in education and high quality heritage and arts provision. Geographically there needs to be recognition that Oxfordshire is varied – particularly the different economic base and market orientation of the north and south districts. 

Staff needs: interviewees identified the need for vocational training and experience, and apprenticeships to be offered etc. There are hard to fill vacancies (health and safety cited). There is a lack of people in the country with intermediate level skills. Support for ongoing professional development is important too. 
Business support services need specialists who understand the cultural and creative industries sector – current provision is too generic. Services need to be signposted as do opportunities to access loan finance and funding. Amongst local authorities there are capacity constraints (which will become more not less severe) and a more integrated, joined up approach amongst departments is required where there are separate departments in leisure, culture, economic development and regeneration.  The need for better representation within local authority departments of cultural sector and its businesses was noted. 
1.9. Opportunities

Opportunities for CCI businesses and local authorities identified by economic development stakeholders included:

· Building upon an established brand with rich cultural heritage and the legacy of educational excellence.

· Building upon the stronger linkages with tourism and the education sector; learning from education how to develop a stronger commercial awareness, with more business facing services and facilities. 

· Using of festivals as opportunities for branding and raising awareness.

· For businesses to increase turnover through extended markets, diversification of the client base and improved productivity.

· Better signposting to business support.

· Developing more affordable arts space and more flexible, short term leasing arrangements for business accommodation. 

2. Reports from the business survey 

As part of the research for this report, forty creative businesses and cultural organisations (“businesses” below) in the sector were interviewed to identify issues requiring attention. In addition, discussions were held with a wide range of public agencies and institutions and cultural bodies. See Appendix F for further detail. 

Oxfordshire as a Place to do Business

The location of the county gives good access to the two universities and government research institutions (the world’s “centre of learning”), to other clusters along the M4 and the Thames Valley, and to a wide market across central and southern England. This has attracted businesses such as publishers, particularly of journals and scholarly articles, who work closely with the universities and colleges. Having good links with London is very convenient, as does the county’s good international connectivity. 
However, local difficulties compromise some aspects of this locational advantage. Good transport links are partly offset by the difficulties of travel close to and within the city. Audiences find access to events is difficult and expensive: park and ride schemes do not extend to the evening. Traffic control for bigger events can be complex to arrange. 

Companies value access to a skilled workforce. Oxford is considered an attractive place to live and flexible working allows one to take advantage of the benefits of location and linkages to markets. 
Some businesses see the pattern of activity and influence as being too centred on the city. Local businesses in the market towns still feel that councils focus their attention on the city and on more urban communities
2.1. Barriers and Needs

Labour, skills and skills development
Businesses report that they have had to recruit specialist or technical staff (architecture, software developers cited as examples) from elsewhere, some saying that advice on this would have been helpful. 
Some businesses identified a need for more vocational learning, work experience for successful graduate recruitment. Recognising whether training was needed, what it might consist of and how to access it is an issue (video, film and photography). Small businesses report difficulty in finding time, and sometimes the funding, for professional development and technical training. 
Experience is valued in smaller (radio and television) businesses, but graduates often lack this. The courses offered in higher education in the county do not entirely meet the profile of the sector of the needs of businesses: the absence of a specialist degree in games development was cited. 

Business Support

Business skills, capacity and management

Some smaller businesses and organisations appear reluctant to grow their business during this recessionary period. Others appear unwilling to grow because they would not be able to compete with big industry players. Many businesses are more concerned with keeping their existing clientele, and maintaining what they perceived to be a niche position (design, computer games and electronic publishing). Not all businesses are committed to growth.
As a consequence, businesses appear less inclined to promote themselves by committing budgets to marketing and advertising activities. Marketing businesses report less money spent on advertising, relying for example on word of mouth, despite the advice that “in the downturn one of the most effective things people can do is to advertise their company to create new business” (advertising).  Some businesses still intending to market services and products were looking for better advice on how to cost and deliver effective promotional activity.  There was a call for better coverage in local media on crafts. For some businesses, shortage of knowledge, confidence, capacity and advice all inhibit growth.

Business Support

There was, inevitably, a call for more support for business start-ups, including advice about professionals (accountants etc) prepared to work with new businesses, IT support etc. 

There is a wide consensus that the current networking setup in the Oxfordshire area could be improved. Some businesses were not aware of forthcoming networking events, sometimes even within their sector. Others were not sure as to how they could find out more about networking events that they may be interested in attending in the future. 
Businesses that have attended networking events in the past have mentioned that the price to attend these events are a barrier to attending, and look to engage without committing to an expensive series.  Others (design, games and electronic publishing) found some events too formal and off-putting. There is some demand for local networks and databases of service suppliers, freelancers, small independent consultants, technical experts, etc. There was a particular call for more effective links and coordination amongst the festivals in the county and from museums looking to tour their product more effectively across the UK and elsewhere. 

Both some larger businesses and some independents interviewed found local supply chains unclear: this both means that sources of local expertise and equipment were not as visible as they might be. Some companies operating world-wide (games and electronic publishing) felt they did not need to know much about smaller local competitors
.
Businesses commented positively on the good services that Oxford Business Enterprise provide. Business start-ups mentioned that they would like more support to find business services in the local area, for example, businesses often find it hard to find an accountant that will work on behalf of small businesses within the local area. Many cultural sector businesses commented on the lack of appropriate business support and found that there was a lack of advice regarding business management.
Access to Finance
Some issues were noted by businesses in the context of access to local finance. Micro funding remains important for sole practitioners starting up looking to exhibit or promote work. A number of comments reflected the view that
 finance represented the burden of debt rather than the opportunity of investment in growth. Smaller (unfunded arts) organisations reported the pressure of competing with larger funded bodies, alongside the difficulty in levering funding from councils and other public sources to enable regional or national cultural funding to be offered to projects based in the county. Some (music, performing arts) companies reported that promoting their work to new audiences in the county, and increasing levels of engagement amongst its communities was labour intensive, and necessitated access to cultural funding. 

Business Accommodation

Businesses remarked on the cost of premises: rent and business rates and energy costs. Income streams are under pressure before the recession brings costs down. 
Some businesses in rural areas identified lack of visibility as a problem, seeking better signing. In another context, visibility was cited as the result of difficulties in getting temporary street signage and banners etc. for seasonal or temporary events was also cited as a problem by some producers. Some arts companies experience the lack of a hub or a venue from which network and do business
Opportunities

Opportunities identified by businesses included:

· Oxford Enterprise Centre was highly recommended served as an excellent source of advice for new businesses., which should be more widely promoted and might be replicated.

· “Councils need to be aware of the opportunities the tourism industry can bring to the culture and creative sector” (art and antiques) 

· working with Oxford University on research projects, using this to recruit talented graduates. (games and electronic publishing)

· Opportunities for shared marketing campaigns – marketing campaigns can focus on the whole sector, not just an individual business (music, performing and visual arts)

· More county wide cultural events, for example using the river (festival)

· Cultural businesses/organisations could use festivals more to promote themselves and their services (festival, radio and television).

Summary

Companies find it difficult when they are starting up their businesses. Many companies commented on the lack of appropriate business support and found that there was a lack of advice regarding business management. 

Businesses commented positively on the good services that Oxford Enterprise Centre provide. Business start-ups mentioned that they would like more support to find business services in the local area, for example, businesses often find it hard to find an accountant that will work on behalf of small companies within the local area.

There is a wide consensus that the current networking setup in the Oxfordshire area could be improved. Many businesses were not aware of forthcoming networking events within their sector and organisations were not sure as to how they could find out more about networking events that they may be interested in attending in the future. Those networking events that companies have attended in the past have mentioned that the price to attend these events were a barrier to attending.

Smaller companies and organisations are currently reluctant to grow their business during this recessionary period. Many companies are more concerned with keeping their existing clientele and are less inclined to promote their company via marketing and advertising activities. Those companies that were still intending to advertise currently know very little about the best way in which they can promote their company and have little knowledge as to how much money they are willing to invest or how much time they should allocate to marketing activities in future. It was evident that some businesses lack a vision as to how they will be moving their company forward in the future so that the business will be able to expand.

Many organisations rely on funding from government organisations and there was a consensus from smaller organisations that the distribution of funding and the level of support that smaller organisations received were substantially lower compared to the funds that larger organisations received from local councils and organisations such as Arts Council England.

Local businesses in the market towns still feel that councils focus their attention on the city and on more urban communities. Some festival event organisers perceived that local councils are more interested in funding events such as an annual firework display as opposed to a events with more considered cultural content. .
Appendix A - County and District Profiles

Oxfordshire County

Table A.10 Summary Table of CCI Businesses by Sub-sector: Oxfordshire County

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of gross Cultural turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	175
	960
	0.3%
	140.3
	146,000
	9.9%
	23%
	18%
	59%
	77%
	17%
	7%
	0.92
	1.04
	-1.5%
	-17.6%

	Architecture
	140
	810
	0.2%
	50.0
	62,000
	3.5%
	25%
	34%
	42%
	70%
	23%
	6%
	1.07
	1.11
	3.8%
	0.3%

	Art and Antiques
	85
	610
	0.2%
	34.3
	56,000
	2.4%
	32%
	31%
	37%
	49%
	30%
	21%
	0.91
	0.94
	1.4%
	-1.4%

	Comp Games, Softw & Elc Pub.
	1,355
	5,960
	1.7%
	642.3
	108,000
	45.3%
	30%
	26%
	43%
	92%
	6%
	2%
	1.37
	1.32
	1.2%
	1.2%

	Fashion 
	115
	470
	0.1%
	40.9
	87,000
	2.9%
	35%
	21%
	43%
	74%
	17%
	6%
	1.15
	1.19
	11.7%
	4.3%

	Museums and Other Cult Fac
	30
	1,230
	0.3%
	8.6
	7,000
	0.6%
	14%
	37%
	49%
	40%
	0%
	0%
	1.28
	0.88
	9.1%
	17.2%

	Music and Visual Performing Arts
	515
	1,610
	0.4%
	193.2
	120,000
	13.6%
	69%
	11%
	20%
	30%
	55%
	8%
	1.31
	1.10
	0.5%
	3.7%

	Publishing
	430
	7,500
	2.3%
	272.9
	36,000
	19.3%
	11%
	19%
	71%
	66%
	20%
	11%
	1.35
	2.07
	-3.5%
	3.3%

	Radio and Television
	85
	420
	0.1%
	14.8
	35,000
	1.0%
	35%
	65%
	0%
	57%
	43%
	0%
	1.00
	0.33
	11.8%
	6.8%

	Video, Film and Photography
	155
	770
	0.2%
	20.0
	26,000
	1.4%
	40%
	40%
	21%
	59%
	31%
	10%
	0.96
	0.79
	6.7%
	7.2%

	Total
	3,090
	20,340
	5.8%
	1,417.4
	-
	100%
	25%
	24%
	51%
	70%
	21%
	6%
	1.24
	1.32
	1.3%
	1.1%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding.
* Based on period 2003 to 07. Figures incorporate the reclassification of a company from advertising to business management consultancy activities during 2006 – 2007 (as per discussions with ABI). It is important to note also that in 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

Cherwell District

Table A.11 Summary Table of CCI Businesses by Sub-sector: Cherwell District

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of gross Cultural turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	30
	440
	0.4%
	56.2
	128,000
	19.5%
	6%
	0%
	94%
	83%
	0%
	17%
	0.88
	1.18
	-0.8%
	6.9%

	Architecture
	31
	130
	0.1%
	9.5
	71,000
	3.3%
	37%
	36%
	27%
	74%
	18%
	8%
	1.07
	0.64
	4.6%
	-1.3%

	Art and Antiques
	16
	80
	0.2%
	5.7
	67,000
	2.0%
	29%
	27%
	44%
	52%
	33%
	15%
	0.86
	1.01
	0.5%
	-2.3%

	Comp Games, Softw & Elc Pub.
	200
	800
	0.9%
	70.7
	89,000
	24.5%
	57%
	35%
	8%
	93%
	5%
	3%
	1.01
	0.70
	3.4%
	-0.3%

	Fashion 
	22
	60
	0.1%
	6.3
	105,000
	2.2%
	45%
	36%
	19%
	76%
	14%
	8%
	1.02
	0.95
	11.3%
	3.8%

	Museums and Other Cult Fac
	10
	300
	0.2%
	1.9
	6,000
	0.7%
	8%
	92%
	0%
	100%
	0%
	0%
	0.96
	0.55
	15.8%
	27.0%

	Music and Visual Performing Arts
	79
	220
	0.2%
	12.5
	57,000
	4.3%
	67%
	30%
	3%
	25%
	60%
	6%
	0.95
	0.49
	2.0%
	-6.2%

	Publishing
	78
	960
	2.0%
	120.9
	125,000
	41.9%
	26%
	60%
	14%
	68%
	23%
	10%
	1.07
	1.85
	-6.5%
	1.5%

	Radio and Television
	20
	30
	0.0%
	1.8
	67,000
	0.6%
	100%
	0%
	0%
	50%
	50%
	0%
	1.02
	0.11
	15.5%
	20.5%

	Video, Film and Photography
	25
	80
	0.1%
	3.3
	44,000
	1.1%
	30%
	0%
	70%
	59%
	33%
	7%
	0.99
	0.68
	15.3%
	11.4%

	Total
	510
	3,100
	4.3%
	288.7
	-
	100.0%
	33%
	37%
	30%
	71%
	21%
	6%
	1.00
	0.97
	2.5%
	2.0%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding.
* Based on period 2003 to 07. In 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

Oxford City District

Table A.12 Summary Table of CCI Businesses by Sub-sector: Oxford City District

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of total gross turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	20
	80
	0.1%
	9.5
	127,000
	3.1%
	38%
	0%
	62%
	60%
	40%
	0%
	0.68
	0.31
	-3.1%
	7.5%

	Architecture
	15
	70
	0.1%
	4.2
	62,000
	1.4%
	13%
	15%
	72%
	68%
	21%
	5%
	0.61
	0.41
	1.6%
	2.3%

	Art and Antiques
	14
	60
	0.1%
	4.3
	71,000
	1.4%
	26%
	49%
	25%
	54%
	29%
	17%
	1.15
	0.80
	1.0%
	-3.5%

	Comp Games, Softw & Elc Pub.
	235
	1,210
	1.3%
	89.8
	74,000
	29.5%
	19%
	26%
	55%
	89%
	9%
	2%
	1.32
	0.98
	1.7%
	4.7%

	Fashion 
	14
	60
	0.1%
	6.2
	109,000
	2.0%
	34%
	10%
	56%
	73%
	15%
	8%
	0.77
	0.50
	11.1%
	0.7%

	Museums and Other Cult Fac
	5
	160
	0.2%
	1.9
	11,000
	0.6%
	23%
	54%
	23%
	0%
	0%
	0%
	1.31
	0.50
	10.0%
	14.4%

	Music and Visual Performing Arts
	138
	320
	0.4%
	138.3
	428,000
	45.4%
	61%
	27%
	12%
	25%
	60%
	4%
	1.89
	1.08
	1.8%
	0.8%

	Publishing
	113
	3,060
	3.8%
	39.2
	13,000
	12.9%
	3%
	5%
	92%
	65%
	19%
	12%
	2.18
	3.49
	-1.2%
	1.2%

	Radio and Television
	15
	30
	0.1%
	4.3
	143,000
	1.4%
	12%
	88%
	0%
	67%
	33%
	0%
	1.15
	0.51
	3.4%
	3.2%

	Video, Film and Photography
	29
	110
	0.2%
	6.8
	60,000
	2.2%
	12%
	88%
	0%
	71%
	22%
	7%
	1.00
	0.95
	2.2%
	5.1%

	Total
	597
	5,160
	6.4%
	304.4
	-
	100.0%
	11%
	17%
	72%
	65%
	25%
	5%
	1.38
	1.45
	1.3%
	2.3%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding.
* Based on period 2003 to 07. In 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

South Oxfordshire District

Table A.13 Summary Table of CCI Businesses by Sub-sector: South Oxfordshire District

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of total gross turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	70
	580
	1.0%
	58.2
	101,000
	21.6%
	37%
	34%
	29%
	85%
	8%
	8%
	1.50
	3.11
	1.2%
	-20.7%

	Architecture
	37
	190
	0.3%
	17.9
	93,000
	6.6%
	27%
	29%
	44%
	70%
	26%
	4%
	1.14
	1.51
	3.0%
	13.4%

	Art and Antiques
	22
	90
	0.2%
	8.2
	87,000
	3.0%
	35%
	8%
	57%
	48%
	29%
	23%
	0.83
	1.03
	2.1%
	2.9%

	Comp Games, Softw & Elc Pub.
	421
	1,240
	2.0%
	104.0
	84,000
	38.6%
	53%
	32%
	15%
	93%
	6%
	1%
	1.68
	1.54
	-0.9%
	-7.7%

	Fashion 
	38
	120
	0.2%
	12.4
	101,000
	4.6%
	25%
	14%
	61%
	70%
	20%
	6%
	1.40
	2.07
	5.4%
	2.7%

	Museums and Other Cult Fac
	5
	80
	0.3%
	3.1
	41,000
	1.2%
	15%
	37%
	48%
	0%
	0%
	0%
	1.22
	0.88
	4.1%
	18.1%

	Music and Visual Performing Arts
	131
	240
	0.6%
	16.9
	69,000
	6.3%
	97%
	0%
	3%
	32%
	49%
	15%
	1.37
	1.62
	-0.2%
	5.5%

	Publishing
	93
	430
	0.8%
	38.3
	90,000
	14.2%
	32%
	53%
	15%
	72%
	21%
	5%
	1.12
	0.77
	-1.1%
	6.1%

	Radio and Television
	20
	30
	0.0%
	4.1
	146,000
	1.5%
	100%
	0%
	0%
	50%
	50%
	0%
	1.04
	0.14
	14.6%
	4.1%

	Video, Film and Photography
	56
	80
	0.2%
	6.3
	79,000
	2.3%
	100%
	0%
	0%
	46%
	41%
	13%
	1.29
	1.21
	4.4%
	10.8%

	Total
	892
	3,080
	5.8%
	269.4
	-
	100.0%
	48%
	28%
	24%
	74%
	19%
	6%
	1.40
	1.30
	0.5%
	-5.7%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding.

* Based on period 2003 to 07. Figures incorporate the reclassification of a company from advertising to business management consultancy activities during 2006 – 2007 (as per discussions with ABI). It is important to note also that in 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

Vale of White Horse District

Table A.14 Summary Table of CCI Businesses by Sub-sector: Vale of White Horse District

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of total gross turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	25
	70
	0.2%
	6.0
	86,000
	2.1%
	46%
	0%
	54%
	60%
	20%
	20%
	0.63
	0.51
	-1.2%
	-33.4%

	Architecture
	33
	190
	0.5%
	13.1
	69,000
	4.5%
	21%
	43%
	36%
	68%
	24%
	7%
	1.36
	2.25
	3.4%
	-5.2%

	Art and Antiques
	13
	60
	0.1%
	3.7
	63,000
	1.3%
	40%
	28%
	32%
	46%
	28%
	18%
	0.74
	0.69
	3.6%
	-0.3%

	Comp Games, Softw & Elc Pub.
	265
	1,650
	3.3%
	219.3
	133,000
	75.5%
	17%
	20%
	63%
	91%
	8%
	2%
	1.63
	2.50
	0.7%
	7.8%

	Fashion 
	19
	60
	0.1%
	6.1
	109,000
	2.1%
	42%
	39%
	20%
	66%
	23%
	9%
	0.89
	1.24
	6.0%
	1.6%

	Museums and Other Cult Fac
	5
	400
	0.3%
	1.8
	4,000
	0.6%
	7%
	0%
	93%
	0%
	0%
	100%
	0.91
	0.65
	8.1%
	30.2%

	Music and Visual Performing Arts
	73
	210
	0.3%
	10.7
	51,000
	3.7%
	78%
	0%
	22%
	33%
	52%
	16%
	0.98
	0.97
	4.2%
	18.4%

	Publishing
	68
	560
	1.8%
	25.9
	47,000
	8.9%
	32%
	56%
	12%
	74%
	11%
	7%
	1.19
	1.60
	-7.6%
	17.6%

	Radio and Television
	15
	50
	0.1%
	3.2
	66,000
	1.1%
	22%
	78%
	0%
	75%
	25%
	0%
	0.81
	0.45
	16.4%
	11.3%

	Video, Film and Photography
	16
	30
	0.0%
	0.6
	18,000
	0.2%
	100%
	0%
	0%
	44%
	56%
	0%
	0.47
	0.20
	-0.3%
	-0.8%

	Total
	530
	3,270
	6.7%
	290.4
	-
	100.0%
	24%
	24%
	52%
	73%
	19%
	7%
	1.19
	1.51
	0.4%
	5.5%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not add due to rounding.
* Based on period 2003 to 07. In 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

West Oxfordshire District

Table A.15 Summary Table of CCI Businesses by Sub-sector: West Oxfordshire District

	Cultural Sub-sector
	Number of Cultural Businesses
	Gross employ-ment
	%
of all emp across district
	Gross turnover 
(£ m)
	Average turnover per worker
(£)
	% 
of total gross turnover
	Business size 
by employment band (%)
	Legal status (%)
	LQ 
(UK = 1.00)
	Growth rate 
per annum *

	
	
	
	
	
	
	
	1 to 10
	11 to 49
	50+
	Com-pany
	Sole Prop-rietor
	Partner-ship
	Number
	Employ-ment
	Number
	Employ-ment

	Advertising
	30
	100
	0.2%
	10.4
	103,000
	3.9%
	33%
	67%
	0%
	67%
	33%
	0%
	0.72
	0.51
	-7.2%
	-23.5%

	Architecture
	26
	80
	0.4%
	5.3
	67,000
	2.0%
	35%
	53%
	12%
	67%
	27%
	6%
	1.14
	1.60
	6.1%
	-0.4%

	Art and Antiques
	19
	140
	0.3%
	12.5
	86,000
	4.7%
	32%
	39%
	29%
	44%
	30%
	27%
	0.99
	1.37
	0.5%
	-1.8%

	Comp Games, Softw & Elc Pub.
	235
	980
	1.7%
	158.4
	162,000
	59.9%
	39%
	28%
	33%
	91%
	6%
	2%
	1.13
	1.34
	3.7%
	-0.2%

	Fashion 
	23
	50
	0.2%
	10.0
	187,000
	3.8%
	64%
	25%
	11%
	79%
	15%
	5%
	1.62
	2.12
	29.6%
	14.0%

	Museums and Other Cult Fac
	5
	130
	1.1%
	n/a
	n/a
	n/a
	40%
	0%
	60%
	100%
	0%
	0%
	2.06
	2.78
	10.3%
	12.6%

	Music and Visual Performing Arts
	95
	160
	0.6%
	14.7
	93,000
	5.6%
	51%
	0%
	49%
	35%
	53%
	6%
	1.36
	1.69
	-3.3%
	4.4%

	Publishing
	80
	680
	1.2%
	48.7
	72,000
	18.4%
	29%
	52%
	18%
	56%
	19%
	19%
	1.30
	1.14
	-2.3%
	4.0%

	Radio and Television
	15
	20
	0.1%
	1.4
	60,000
	0.5%
	100%
	0%
	0%
	67%
	33%
	0%
	0.95
	0.32
	12.9%
	11.1%

	Video, Film and Photography
	30
	70
	0.2%
	3.0
	45,000
	1.1%
	75%
	0%
	25%
	76%
	16%
	8%
	0.95
	0.83
	13.0%
	4.9%

	Total
	558
	2,410
	5.9%
	264.4
	-
	100.0%
	41%
	29%
	30%
	71%
	21%
	6%
	1.19
	1.34
	2.5%
	2.2%


Source: IDBR and ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.

Note: All figures are estimates and rounded to avoid disclosure. Figures may not calculate due to rounding.
* Based on period 2003 to 07. In 2005 ABI changed their survey reference date, hence growth rates are indicative estimates only.

Appendix B - Supporting Data

Figures

Figure B.1 Proportion of CCI Businesses by Sub-sector
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Source: ONS (IDBR data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: Proportions are based figures rounded to avoid disclosure.

Figure B.2 Proportion of CCI Businesses by Legal Status: Oxfordshire
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Source: IDBR, ONS (data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: Proportions are based figures rounded to avoid disclosure.

Figure B.3 Location Quotient: Number of CCI Businesses (UK = 1.00)

[image: image5.emf]0.00

0.25

0.50

0.75

1.00

1.25

1.50

1.75

2.00

2.25

2.50

Cherwell Oxford City South Oxford Vale of White

Horse

West Oxford Oxfordshire

Location Quotient

Advertising Architecture

Art and Antiques Computer Games, software, electronic publishing

Fashion Museums and other cultural facilities

Music and the Visual and Performing Arts Publishing

Radio and Television Video, film and photography


Source: ONS (IDBR data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: Proportions are based figures rounded to avoid disclosure.

Figure B.4 Actual Growth by Sub-sector, 2003-07: Districts and Oxfordshire
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Source: IDBR, ABI ONS (data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: Proportions are based figures rounded to avoid disclosure.


Tables

Table B.16 Representation by Location Quotient: Employment (1.00 = UK)

	
	Cherwell
	Oxford City
	South Oxford-shire
	Vale of White Horse
	West Oxford-shire
	Oxford-shire
(County)
	South East
(Region)

	Advertising
	1.18
	0.31
	3.11
	0.51
	0.51
	1.04
	0.92

	Architecture
	0.64
	0.41
	1.51
	2.25
	1.60
	1.11
	1.15

	Art and Antiques
	1.03
	0.81
	1.00
	0.69
	1.32
	0.93
	1.11

	Comp Games, Software & Elc Pub.
	0.70
	0.98
	1.54
	2.50
	1.34
	1.32
	1.94

	Fashion
	0.63
	0.42
	1.58
	0.79
	1.43
	0.86
	0.99

	Museums and Other Cultural Fac
	0.55
	0.50
	0.88
	0.65
	2.78
	0.88
	0.84

	Music and Visual Performing Arts
	0.48
	1.07
	1.61
	0.95
	1.67
	1.09
	0.97

	Publishing
	1.85
	3.49
	0.77
	1.60
	1.14
	2.07
	1.01

	Radio and Television
	0.11
	0.51
	0.14
	0.45
	0.32
	0.33
	0.38

	Video, Film and Photography
	0.59
	0.90
	1.22
	0.17
	0.74
	0.75
	0.82

	All Cultural Businesses
	0.95
	1.44
	1.30
	1.55
	1.32
	1.32
	1.23


Source: ABI ONS data (as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note 1: All figures are rounded to avoid disclosure. Figures may not add due to rounding.
Note 2: Light shade = LQ of 1.00+’ darker shade = LQ pf 1.50+

Table B.17 Gross Employment by Employment Band: Oxfordshire

	Cultural Sub-sector
	% of Gross Employment
	Total 
(Employment)

	
	1 – 10
(Micro)
	11 – 49
(Small)
	50 + 
(Medium & Large)
	

	Advertising
	42.7%
	18.4%
	38.9%
	960

	Architecture
	36.5%
	33.8%
	29.6%
	810

	Art and Antiques
	61.7%
	30.9%
	7.3%
	610

	Comp Games, Software & Elc Pub.
	42.6%
	26.1%
	31.3%
	5,960

	Fashion
	47.2%
	21.3%
	31.5%
	470

	Museums and Other Cultural Fac
	32.9%
	36.7%
	30.4%
	1,230

	Music and Visual Performing Arts
	77.5%
	10.9%
	11.6%
	1,610

	Publishing
	18.0%
	18.7%
	63.3%
	7,500

	Radio and Television
	35.0%
	65.0%
	0.0%
	420

	Video, Film and Photography
	41.5%
	39.7%
	18.8%
	770

	Total
	36.0%
	24.1%
	39.9%
	20,340


Source: IDBR, ONS (Data as of March 2008), VAT and/or PAYE based Enterprises/ Organisations.
Note: All figures are rounded to avoid disclosure.


Appendix C - Definition of Cultural and Creative Industries
	4 digit SIC Code (2003) and Description
	Sub-sector
	Weighting Coefficient

	1771
	Manufacture of knitted crocheted hosiery
	Fashion
	0.005

	1772
	Manufacture of knitted crocheted pullovers, cardigans & similar items
	Fashion
	0.005

	1810
	Manufacture of leather clothes
	Fashion
	0.005

	1821
	Manufacture of workwear
	Fashion
	0.005

	1822
	Manufacture of outerwear
	Fashion
	0.005

	1823
	Manufacture of underwear
	Fashion
	0.005

	1824
	Manufacture of other wearing apparel & accessories 
	Fashion
	0.005

	1830
	Dressing & dyeing of fur; manufacture of articles of fur
	Fashion
	0.005

	1930
	Manufacture of footwear
	Fashion
	0.005

	2211
	Publishing of books
	Publishing
	1.000

	2212
	Publishing of newspapers
	Publishing
	1.000

	2213
	Publishing of journals & periodicals
	Publishing
	1.000

	2214
	Publishing of sound recordings
	Publishing
	1.000

	2215
	Other publishing
	Publishing
	0.500

	2221
	Printing of newspapers
	Publishing
	1.000 *

	2222
	Printing not elsewhere classified
	Publishing
	1.000 * 

	2223
	Bookbinding
	Publishing
	1.000 *

	2224
	Pre-press activities
	Publishing
	1.000 *

	2225
	Ancillary operations related to printing
	Publishing
	1.000 *

	2231
	Reproduction of sound recording
	Music, Visual &Performing Arts
	0.250

	2232
	Reproduction of video recording
	Video, film and photography
	0.250

	2233
	Reproduction of computer media
	Comp Games, software, elec publishing
	0.250

	3622
	Jewellery Manufacture of jewellery & related articles 
	Fashion
	0.005 **

	3630
	Manufacture of musical instruments
	Music, Visual &Performing Arts
	0.005 *

	5248
	Retail sale in specialised stores
	Art and Antiques
	0.120

	5250
	Retail sale in second hand goods in stores
	Art and Antiques
	0.200

	7221
	Publishing of software
	Comp Games, software, elec publishing
	1.000

	7222
	Other software consultancy & supply 
	Comp Games, software, elec publishing
	1.000

	7420
	Architectural & engineering activities & related tech consultancy
	Architecture
	0.160

	7440
	Advertising
	Advertising
	1.000

	7481
	Photographic activities
	Video, film and photography
	0.390

	7487
	Other business activities not elsewhere classified
	Fashion
	0.070

	9211
	Motion picture & video production
	Video, film and photography
	1.000

	9212
	Motion picture & video distribution
	Video, film and photography
	1.000

	9213
	Motion picture projection
	Video, film and photography
	1.000

	9220
	Radio & television activities
	Radio and Television
	1.000

	
	
	
	


	9231
	Artistic & literary creation & interpretation
	Music, Visual &Performing Arts
	1.000

	9232
	Operation of arts facilities
	Music, Visual &Performing Arts
	1.000

	9234
	Other entertainment activities not elsewhere classified
	Music, Visual &Performing Arts
	0.500

	9240
	News agency activities
	Publishing
	1.000

	9251
	Library & archive activities
	Museums and other cultural facilities
	1.000 ***

	9252
	Museum activities & preservation of historical sites & buildings
	Museums and other cultural facilities
	1.000 ***

	9253
	Botanical & zoological gardens & nature reserve activities
	Museums and other cultural facilities
	1.000 ***

	9272
	Other recreational activities not elsewhere classified
	Music, Visual &Performing Arts
	0.250


Notes: The SIC codes set out above form a larger definition of cultural and creative industries than DCMS’ standard definition of creative industries. As a result 10 of 44 SIC codes do not have a weighting coefficient identified by DCMS / SEEDA. These 10 weighting coefficients have been identified as such:

*
Four of five other publishing SIC codes hold a weighting coefficient value of 1.00, therefore 1.00 was applied as a coefficient
**
Applied as per all fashion related SIC codes which hold a weighting coefficient value of 0.05
***
Cultural activity, therefore assumed 1.00 weighting coefficient.


Appendix D - Local Authority Strategic Linkages

	Area
	Economic Vision and Support for businesses
	Employment, Skills and Training
	Specific references to Cultural and Creative Industries

	Oxfordshire
	The Oxfordshire Structure Plan

Overarching strategy: 
Oxfordshire aims to encourage the development of a high-wage, high-skill, high-value-added economy which protects and enhances the quality of life of residents and enables them to fulfil their potential.
	Oxfordshire Economic Development Strategy 2006-16

15 themes identified in particular: 
1 Promoting Oxfordshire.
2 Developing international links.
3 Encouraging enterprise and entrepreneurship.
4 Exploiting the commercial potential of the science and technology base.
5 Removing barriers to growth.
6 Business clusters and support networks.
7 Maximising opportunities created by technology innovation and utilisation.
8 Connecting education and business.
9 Widening participation in learning, training and the labour market.
10 Investing in workforce development.
11 Securing investment in infrastructure.
12 Land use, 13 Transport, 14 Housing and 15 Natural and built environment.
	Oxfordshire Economic Development Strategy 2006-16

Key themes / steps: 
8 Connecting education and business
 -  encouraging participation and giving recognition to those businesses that do
9 Widening participation in learning, training and the labour market
- removing barriers to education and training access
- increasing demand for education and training particularly amongst adults with no or low level qualifications
10 Investing in workforce development
- engaging with employers
- involving small business and entrepreneurs in planning workforce development initiatives
	Oxfordshire Economic Development Strategy 2006-16

Publishing and Creative Media and Tourism identified as an existing business cluster
Highlights the importance for organisations to
work together to promote attractions throughout the County, provide information to visitors and spread best practice

	Cherwell
	Spatial Report for the Core Strategy Issues and Options Paper (p.8)

Theme 4: Promote Prosperity and Sound Transport Systems seeks to promote: 
“A diverse, skilled, high-wage, high-employment economy with a strong hi-tech sector, good transport links and sound infrastructure”
	Spatial Report for the Core Strategy Issues and Options Paper (p.8)

- Promote a strong hi-tech and high-wage economy
- Promote a diverse, sustainable economy to help “recession-proof ” Cherwell 
- Improve transport links
- Create sound infrastructure
- Promote the hi-tech science based industries
- Ensure that sufficient employment land is made available in appropriate and accessible locations to 'recession-proof' Cherwell.

These themes are reflected in the Cherwell Community Plan 
	Spatial Report for the Core Strategy Issues and Options Paper (p. 7 and 8)

Theme 3: Improve Education
- “Raise the standards in schools and colleges to meet the needs of Cherwell's businesses and public services – from hi-tech and manufacturing to rural craft industries”
- Raise literacy and numeracy 
- Raise participation in and attainment of skills through lifelong learning 
- Develop links between education and business - Develop the use of information and communications technology (ICT)
	Spatial Report for the Core Strategy Issues and Options Paper (p.11)
Theme 7: Improve recreational facilities
- “Improve facilities and District-wide participation and involvement in ... cultural activities, embracing local heritage and traditions” 
- The Core Strategy also seeks to promote sustainable tourism within the District.

No economic strategy - the economic vision and aims are set out in the Core Strategy. Any reference to cultural businesses would be in this document.


Oxford City Economic Development Strategy 2005-20

Vision: "To enable the city to realise the economic potential of its world class universities, its knowledge based industries and its unique character in order to promote a stronger economic role within the local, regional, national, and international context. This will be achieved by sustaining local business diversity and by managed economic growth supported by improvements in integrated transport to assist social inclusion, conserve local heritage and secure environmental enhancement.”


Oxford City Economic Development Strategy

Key Themes:

1. Encourage growth in business turnover and productivity

2. Promote Oxford’s regional and national role

3. Stimulate and support business investment across key sectors of Oxfords economy in order to maintain both competitiveness and a range of employment opportunities.

4. To seek a supply of sites to accommodate new investment, and to support small business development


Oxford City Economic Development Strategy

5. To help businesses to better meet their workforce

Through

- Assist education and skills training to meet business needs

- Assist full employment across the local workforce

- Promote flexible working and reduce commuting

	
	The Economic Development Strategy does not provide any specific reference to creative or cultural industries.

	South Oxfordshire
	South Oxfordshire Sustainable Community Strategy 2009-26

Key themes:
- Create the conditions that encourage vibrant and thriving economies in villages and towns
- Provide an environment that supports the creation and growth of new and existing businesses and attracts businesses into the district
- Achieve a sustainable balance of business growth, new jobs and environmental protection throughout the district
- Ensure a workforce matched to local business needs and opportunities
- Develop the transport infrastructure and services, and housing provision needed to support the economic development of South Oxfordshire.
	South Oxfordshire Sustainable Community Strategy

- South Oxfordshire has a history of successful small business start-ups, many located in our rural areas. However, our market towns in Henley, Thame and Wallingford face challenges to their viability as service and retail centres in the face of competition from larger retail centres and the internet.

- Structure Plan of 2006 
Identifies the need to support existing firms; encourage clusters of high value-added firms and enterprise centres in appropriate locations; and retain existing employment sites to maintain local employment opportunities.
	South Oxfordshire Sustainable Community Strategy

- Ensure that we have a workforce matched to local business needs and opportunities

The Community Strategy does not elaborate how this will be undertaken.
	The Sustainable Communities Strategy does not provide any reference to cultural businesses. 
We understand that the economic strategy will be ready in September 2009. This may provide specific references to cultural businesses


A Strategy for Sustainable Communities 2008-16

Includes: 


A Strategy for Sustainable Communities 2008-16

- Support innovation and enterprise and attract new high value business. 


A Strategy for Sustainable Communities 2008-16

- Identifying skill needs through employer forums

- Focus on disadvantaged areas which lack skills needed by employers


No specific mention of creative or cultural industries in the sustainable communities strategy

	The Local Development Framework is currently being developed

	West Oxfordshire
	Shaping Futures - Sustainable Community Strategy: A Sustainable Community Strategy for West Oxfordshire

West Oxfordshire: one of the best places to live, work and visit.
	Shaping Futures

Key priority: Community and the economy:
- Encourage a wide range of businesses and employment across the District
- Developing skills that help local businesses to succeed
- to provide appropriate business Development and support in the local area
- to Encourage dynamic and sustainable communities that benefit all groups
	Shaping Futures

- Developing skills that local businesses to succeed
Through:
- Knowledge of the skills required by local businesses.
- Local training opportunities for business employees which match the knowledge and skill needs of local businesses
- Greater emphasis on work-related skills in potential employees
- Young people encouraged to stay and work in the area
	We understand that the council's economic strategy ended in 2007. Currently the council is developing its LDF. It is currently too early to know whether there is / will be any emphasis on cultural businesses.


Appendix E - Documents Sourced

	Commissioner
	Details
	Date

	Arts Council England East Midlands
	Creative Industries in Milton Keynes South Midlands – Final Report; nmp 
	2008

	Arts Council England, London and Museum, Archives and Libraries London, 2008;, 
	Delivering Local Area Agreements
	2008

	British Arts Festivals Association
	Festivals Mean Business 3
	2008

	Buckinghamshire Arts Partnership
	Creative Industries Audit; Henderson Aplin 
	2007

	Carterton TC
	Review of the Carterton Fast Forwards Towards 2012 
	2009 

	Cherwell DC
	Core Strategy 
	2009

	Creative and Cultural 
	Creative Blueprint 
	2008

	DCMS
	Third Sector Strategy
	2008

	DCMS
	A framework for evaluating cultural policy investment; Michael Ridge, Damien O’Flaherty, Amy Caldwell-Nichols, Richard Bradley, Catherine Howell, Frontier Economics 
	2007

	DCMS, BERR, Department for Innovation and Universities and Skills
	Creative Britain – New Talents for the New Economy; 
	2008

	DCMS, IDeA
	Investing in Creative Industries – a guide for local authorities; 
	2009

	English Heritage 
	Local Area Agreements and the Historic Environment
	2008

	Government Office for the South East
	Regional Planning Guidance for the South East (RPG 9);, 
	2004

	Heart of England TEC and Business Link
	Identifying Clusters in the Oxfordshire Economy – Final Report; Segal Quince Wicksteed Limited, Cambridge Econometrics
	2000

	HM Treasury, BERR and SEEDA
	South East England Economy – A Joint Response to Changing Economic Circumstances 
	2008

	Isis Innovation
	Annual Report
	2008

	LGA
	A Passion for Excellence – An Improvement Strategy for Culture and Sport
	2008

	NESTA
	The Geography of Creativity; L. De Propris, C. Chapain, P. Cooke, S. MacNeill and J. Mateos-Garcia,
	2009

	NESTA
	The Connected University – Driving Recovery and Growth in the UK Economy; Michael Kitson, Jeremy Howells, Richard Braham and Stian Westlake
	2009

	NESTA
	Soft Innovation – Towards a More Complete Picture of Innovative Change; July 
	2009

	NESTA
	Beyond the Creative Industries 
	2008

	NESTA
	Measuring Business Growth: High-growth firms and their contribution to employment in the UK; Michael Anyadike-Danes, Karen Bonner, Mark Hart and Colin Mason
	2009

	Oxford Brookes University
	Annual Accounts 07/08
	2008

	Oxford City Council
	The Economic Impact of Tourism; Tourism South East Research Services
	2006

	Oxford City Council
	Economic Development Strategy
	2005

	Oxford City Council
	Oxford Local Plan 2001-2016; The Planning Policy Team
	2001

	Oxford Innovation Ltd
	Oxfordshire Publishing Cluster – Initial Scoping Study Final Report; for Oxfordshire Economic Partnership, SEEDA and Oxford Brookes University 
	2006

	 Oxford Inspires
	Evolving City – An Independent Evaluation; T Chappell and L Harriss
	2006

	Oxford Inspires
	Report on two years (July 2003 –June 2005) as a Cultural Development Agency for Oxfordshire
	2005

	Oxford Inspires
	The Best Bid for Britain – An Update
	2006

	Oxford University Press
	Annual Report of the Delegates of the University Press 2007/08 
	2008

	Oxford University Press
	Annual Report of the Delegates of the University Press 2006/07 
	2007

	Oxfordshire County Council
	Corporate Plan 2009/10 – 2013/14 
	2009

	Oxfordshire County Council
	Oxfordshire Structure Plan 
	2009

	Oxfordshire County Council
	Annual Report 2007/08 
	2008

	Oxfordshire Economic Observatory
	Enterprising Oxford, Oxford Brookes University
	2003

	Oxfordshire Economic Partnership
	Economic Development Strategy Oxfordshire 2006-2016; and Evidence Insert
	2008

2009

	Oxford Economic Partnership
	Oxfordshire Employer Skills Research – Cherwell; Step Ahead Research Ltd
	2008

	Oxfordshire Economic Partnership
	Oxfordshire Employer Skills Research – Science Vale UK; Step Ahead Research Ltd
	2008

	Oxfordshire Economic Partnership
	Oxfordshire Employer Skills Research; Step Ahead Research Ltd.
	2008

	Oxfordshire Partnership
	Oxfordshire 2030 Delivery Plan; A partnership plan for improving quality of life in Oxfordshire 
	 

	Oxfordshire Strategic Partnership
	Oxfordshire Sustainable Community Strategy 2008-2012; 
	2008

	Said Business School
	Oxfordshire as a Centre for Publishing – The Conference Report
	2003

	SEEDA
	South East Diamonds for Investment and Growth – A Prospectus for Prosperity
	2009

	SEEDA
	South East England Festival Cluster Research 2009; sam in partnership with Groundwork & Community Sense
	2009

	SEEDA
	The Impact of the Downturn on the Creative Industries; Experian
	2009

	Commissioner
	Details
	Date

	SEEDA
	Management and Leadership in the Creative and Cultural Sector in South East England; Alan Tomlinson, Neil Ravenscroft, Paul Gilchrist (University of Brighton), Ella Jessel (Future Calling Ltd.)
	2009

	SEEDA
	The Profile of South East England;
	2008

	SEEDA
	Demonstrating the Case for Culture
	 2007

	SEEDA
	A Framework for Action for the Coastal South East – A Working Draft
	2007

	SEEDA South East Economic Partnership, Business Link Kent, UCCA, Arts Council of England (South East)
	Strategic Framework and Action Plan for Development of the Creative Industries in South East England - Final Report; Ancer Spa, January 
	2007

	SEEDA
	Culture Counts
	2007

	SEEDA
	Innovation and Knowledge Exchange:

the national role of universities and

research establishments based in the

Greater South East of England: ECOTEC Research and Consulting Limited
	2005

	SEEDA
	Global Index of Regional Knowledge Economies: Benchmarking South East England; Robert Huggins Associates
	2001

	Skillset
	Digital Britain Creating the Skills for the Digital Economy: A summary of recommendations for action 
	2009

	South Oxfordshire DC
	Sustainable Community Strategy 2009-2016
	2009

	Sport England
	Shaping Places through Sport (2008) and Sport Playing its Part (2005)
	2005 2008

	Surrey Economic Partnership and University College of the Creative Arts
	Development of a Creative Industries Network and Forum in Surrey; Ancer Spa 
	2007

	Technology Strategy Board
	Creative Industries Technology Strategy 2009-2012
	2009

	UK Film Council in association with Arts Council England and the Arts and Humanities Research Council
	Crossing Boundaries - The role of cross-art-form and media venues in the age of 'clicks' not 'bricks'; Tom Fleming
	2008

	Vale of White Horse DC
	Strategy for Sustainable Communities
	2008

	University of Oxford
	Innovation & Impact
	2008

	West Oxfordshire DC
	Shaping Futures – Sustainable Community Strategy 
	2008


Appendix F - Consultation

Economic Development Stakeholders
· Oxfordshire Federation of Small Businesses

· Oxfordshire Chamber of Commerce

· Oxfordshire Business Link

· Cherwell District Council 

· Oxford District Council

· South Oxfordshire District Council 

· Vale of White Horse

· West Oxfordshire District Council

Topics Discussed

1. Profiling the sector

a. Significance of cultural sectors across the county / districts (employment, GVA)

b. Key markets, products, services

c. Typical size (micro, SME, employment / turnover)

d. Employment (full-time, freelances, part-time, etc) travel to work area

e. cultural business rate of start up / failure / reasons

f. What have been the trends in terms of growth in recent yrs?

g. What has been the impact of economic downturn and response?
2. Geography/ Distribution of cultural businesses
a. Concentrations / clusters: county, districts, market towns. Why?
b. Locations of key business accommodation providing for cultural businesses
c. Locations of key organisations

3. Networks 

a. Who? How active? How are they run? Who are the members?

b. Relationships with other sectors within district/county/beyond

c. Strength of the supply linkages/ dependency / geography?
4. Oxfordshire as a place for cultural businesses (workforce; transport and accessibility; business factors; Standard of living: environment / social factors e.g. housing/ education)

5. Sector specific constraints (workforce, skills, training; access to finance; suitable accommodation; business support etc.)

6. Sector opportunities (prospects for sector growth? Where? Which markets?)
7. Key partner strategies and action plans

8. Priorities for intervention, actions and stakeholder role 

9. Key reports / datasets

Business / Organisations Survey

Profile

In total forty interviews were undertaken with businesses and organisations of the cultural business sector. Particular attention was paid to ensuring opinions were gathered from all districts and across each of the ten sub-sectors of the cultural sector. By sub-sector the breakdown of consultations: Advertising, 4; Architecture, 2; Art and Antiques, 4; Computer Games, software, electronic publishing, 6; Fashion, 1; Museums and other cultural facilities, 8; Music and the Visual and Performing Arts, 5; Publishing, 6; Radio and Television, 1; and Video, film and photography, 3.

The majority of businesses/ organisations have only been in operation for two years or less, were sole traders and micro/ small employers with five or less employees. Many of these organisations employed staff on part time or freelance contracts. Considerably fewer interviews were held with businesses had been operating for more than 40 years and employment categorised as medium or large.

To ensure anonymity, the findings from discussions were reported on collectively.

Topics Discussed

1. Business details/information (contact details; main business activity undertaken/ products & services sold; age of business; business objectives and growth stage/ ambition; employment size (full time, part time, freelancers); turnover band)

2. Barriers preventing business growth: What and how the barriers are affecting the business / organisation. Explore issues including:

a. Geography / location / market proximity and catchment / infrastructure

b. Suitable workforce, pool, training and skills 

c. Business support 

d. Suitable premises 

e. Access to finance 

f. Supply chain networks – what is required and why do these not currently exist?

g. Impact of recession

3. Business needs (informed by the previous question and probe). Explore issues as per topic point 2 above

4. Perspective on the county as a place to do business? Strengths and weaknesses of the county (and intra county)

5. Growth opportunities

List of Businesses / Organisations Consulted: Cultural Business Survey
Advertising

· ABC Advertising Partners

· Torpedo Marketing 

· B&M Design & Marketing 

Architecture

· Architects Design Partnership

· Roger Evans Architects

Art and Antiques

· Artpoint

· Artweeks

· BROOKES student & artist

· OVADA

· Oxfordshire Craft Guild

· Polygon Arts

· Deddington Antique Centre

· Maite Alegre

Computer Games, software, electronic publishing

· Blue Graphics Limited

· Awgar Stone Ltd.

· Hexagon Webworks

· Complete Computers 

Fashion

· Michael Lynes Jewellery
· Jessica Lilly

Museums and other cultural facilities

· Ashmolean Museum

· Cogges

· Creation Theatre Company

· Henley Festival

· Oxfordshire Museum

· Towersey Village Festival

· Artweeks

· Turrill Sculpture Garden

Music and the Visual and Performing Arts

· OCM & OMN

· Oxfordshire Theatre Company

· Oxford Playhouse

· Philomusica

· Spiderweb Musicals

Publishing

· Wiley Publishing (formerly Blackwell Ltd.)

· Primary Times Oxfordshire

· Scion Publishing Ltd

· Walker Education

· Carbon Colour

Radio and Television

· Banbury Sound (Touch FM)

Video, film and photography

· OFVM Film Oxford

· Hinksey Studio

· Midnight Moo
Stakeholders and other consultees: List of others agencies, businesses and organisations consulted
Art in Action: Paul Palmarozza,. 
The Ashmolean Museum, Oxford: Edith Prak, Deputy Director, 
Bishop of Dorchester: Rt Rev Colin Fletcher, 
Henley Festival: Stewart Collins, Artistic Director, 
Oxford Brookes University : Dr Anne Gwinnett, Director of Corporate Affairs, 

Oxford Brookes University: Prof Linda Fitzsimmons, 
Oxford Inspires: Kathelene Weiss, Director of Development, 
Oxford Inspires: Sarah Maxfield, Chief Executive, 

Oxford Playhouse: Michelle Dickson: Director, 
Oxfordshire Community and Voluntary Action: Alison Baxter, Chief Executive, 
Oxfordshire County Council: Richard Munro, Head of Community Services 

Oxfordshire Economic Partnership: David Doughty, Director, 

Oxfordshire Economic Partnership: Helen Ryan Wallis, Promoting Oxfordshire Manager, 
Oxfordshire Economic Partnership: Rosie Franklin, Learning and Skills Manager

Oxfordshire County Council: Dave Waller, Director Economy, Spatial Planning, Director, VentureFest
Oxfordshire Hub: Placi O’Neil-Espejo, Oxfordshire Enterprise Hub Manager, 
SEEDA:  Anna Smart, Culture & Growth Policy Manager, 
The Theatre Chipping Norton: John Terry, Director, 
University of Oxford: Richard Jarman, Head of Government & Community Relations, 
University of Oxford: Joe Barclay, Regional Liaison Director, 
 

Consultation Sessions – 9th and 10th July 2009
1. Stakeholders

Alison Honour, Course Leader for Foundation Art & Design – Oxford Brookes University

Cllr Bob Price, Leader of the Council and Leader of the Labour Group

Cllr Colin Cook, Full Council Member and Portfolio Holder for City Development

Cllr Tony de Vere, Leader – Vale of the White Horse District Council

Dawn Pettis, Business Engagement and Support Manager – Oxfordshire Economic Partnership Ltd

Diana Shelton, Head of Leisure & Tourism – West Oxfordshire District Council

Dr Ian Griffin, Chief Executive – Science Oxford/The Oxford Trust

Helen Ryan-Wallis, Promoting Oxfordshire Manager – Oxfordshire Economic Partnership

Ian Macpherson, Business Development Manager – The Oxford Science Park

Joe Barclay Esq, Regional Liaison Director – University of Oxford

Laura Worsfold, Arts Officer – Oxford City Council

Mel Barrett, Executive Director, City Regeneration – Oxford City Council

Michael Crofton-Briggs, Head of Service, City Development – Oxford City Council

Paul Marston-Weston, Head of Health and Recreation – Cherwell District Council

Placi O’Neil-Espejo, Oxfordshire Enterprise Hub Manager – Oxfordshire Hub

Rob Buchell, Managing Director – VPTV Post Production and Media Facilities

Sally Dicketts, Principle – Oxford and Cherwell Valley College

Steve Newham, Economic Development Officer – Cherwell District Council

Tish Francis, Director - The Story Museum and Board Member, Oxford Inspires

Toby Warren, Head of Innovation & Enterprise – Vale of White Horse District Council

Warren Ralls, Area Director, Milton Keynes, Oxfordshire and Buckinghamshire

2. Cultural Organisations

Abigail Brown, Arts Development Officer – Vale of the White Horse District Council

Ambereen Hitchcock, Head of Operations – The Theatre Chipping Norton

Astrid Bowron, Director – OVADA

Cath Nightingale – Marketing Consultant

Hannah Cervenka, Arts Development Officer – West Oxfordshire District Council

Jill Jaggers, Marketing Manager – Pegasus Theatre

Karen Draisey, Artistic Director - CIAO! Children's International Arts Organisation

Kate Harding, Head of Development – Modern Art Oxford

Katherine Shock, Sculpture Coordinator – Turrill Sculpture Garden

Louise Wiggins, Administrative Director – Oxford Theatre Company

Max Mason – Jazz Festival

Nicole Riley, Arts Development Officer – Cherwell District Council

Peter Burrows – The Oxford Lieder Festival

Richard Shock, Wood Turner – Oxfordshire Craft Guild

Tara Stewart, Artistic Director – Fusion 

3. Creative Businesses

Belinda O’Hanlon, Proprietor – Annabelinda

Grant Lyon, Owner – Visual Philosophy

Helen Morton, Treasurer, Somerville College, University of Oxford – Board Member, Oxford Inspires

Jason Kingsley, Creative Director/CEO – Rebellion Development Ltd

Jason Oliver, Associate Architect – A&G Architects

Keith Barnes – Photographers Workshop

Liz Lyons, Owner – Visual Philosophy

Marcus Taylor, Label Manager – Starharbour Records

Maria Skoylss, Fashion Tutor and Entrepreneur – Oxford and Cherwell College

Nigel Allen, Director – Carbon Colour

Rachel Good, Marketing Director – Oxford University Press

Rt Rev Colin Fletcher, Bishop of Dorchester – Board Member, Oxford Inspires

Sarah Wiseman, Owner – Sarah Wiseman Gallery

Steve Hartley, Corporate and Media Relations – SAE Institute







� GLA Economics/LDA local area creative industries dataset for London, 2003; GLA Economics and TBR Economics (April 2006); and London’s Creative Sector: 2004 Update (GLA, 2004) 


� ‘The impact of the downturn on the Creative Industries’ (Experian on behalf of SEEDA, draft report May 2009)


� Additional information comes from ONS survey data; the Department of Enterprise, Trade; and Rural Affairs farms register statistics. These comprehensive administrative sources combined with the survey data contribute to the coverage on the IDBR, which is one of its main strengths.


� Individual sites belonging to an enterprise. For example, offices, factories or shops operated by the enterprise.


� An enterprise is the smallest grouping of legal units (VAT or PAYE records) that have a degree of autonomy. In some cases, an enterprise may be part of an enterprise group. Due to this, the estimates of turnover are an overestimation.


� Creative Industries Economic Estimates Statistical Bulletin (DCMS, January 2009)


� IDBR were unable to provided the methodology of how disclosure is applied, as they are not made aware of the process (applied by software tool). The aim of the disclosure process is to ensure that no contributor can estimate another contributors response. 


� An enterprise is the smallest grouping of legal units (VAT or PAYE records) that have a degree of autonomy. In some cases, an enterprise may be part of an enterprise group. Due to this, the estimates of turnover are an overestimation. 


� For instance a technical illustrator (creative occupation) employed in a local authority (non-cultural business).


� Estimates are in-line with other prominent research: DCMS Creative Industries Economic Estimates (Jan 09) estimate that the UK has 157,400 CCI businesses. Ancer Spa estimate 2,590 CCI businesses across Oxfordshire (on behalf of the Surrey Economic Partnership And University College for the Creative Arts (Mar 07)). These figures are lower than Table 3.1, however this research is based on a wider definition of CCI businesses.


� The majority (96%) of these enterprises / organisations are in captured in the SIC code 7222 - ‘other software consultancy and supply’ (i.e. not Publishing of software nor Reproduction of computer media). 


� Small business and organisations are required to register for VAT if the value of taxable supplies over 12 months or less exceeds £68,000.


� � HYPERLINK "http://www.sbs.gov.uk/smes" ��www.sbs.gov.uk/smes�


� UK Business Universe data provided by Oxfordshire Business Link, June 2009


� Analysis hereafter will focus only on VAT/PAYE registered data.


� Across the UK economy Sole Proprietor is most common legal status: it is a structure easiest to set up and maintain and suitable for individual or small companies with a single point of ownership. Given that the IDBR dataset draws heavily on Companies House data, Limited Companies are expected to be more highly represented and not Sole Proprietors.


� Or another geography


� ABI identify that a large employer of was reclassified from 7440 (advertising) in 2006 to 74149 (Business management consultancy activities) in 2007, and growth rates in � REF _Ref233452484 \h ��Table 3.5� have been calculated with this impact removed. This issue reveals that some businesses have secondary and tertiary activities and a change of business direction can lead to a new main activity and reclassification of the business.


� Beyond the Creative Industries: Mapping the creative economy in the United Kingdom (NESTA, Technical report; January 2008)


� Table 3 from DCMS’ Creative Industries Economic Estimates, Statistical Bulletin (January 2009)


� Creative Media comprises TV, film, radio, interactive media, animation, computer games, facilities, photo imaging and publishing.


� Creative and Cultural Skills covers: Advertising, Craft, Cultural Heritage, Design, Literature, Music, Performing Arts, Visual Arts but excludes film and broadcast media


� Higgs P. Cunningham S. and Bakhshi H. (2008) Beyond the creative industries: Mapping the creative economy in the United Kingdom, NESTA, London  


� A turnover figure will always be greater than a corresponding Gross Value Added (GVA) figure. GVA can vary between 30% and 80% of turnover depending on the industry. This is because GVA measures the difference between the value of goods and services produced and the cost of raw materials and other inputs used up in production. Turnover measures just the value of sales of goods and services.


� The band size with the highest frequency of CCI businesses


� ‘VivaCity! The Economic Impact of the City Arts Cluster’ (City of London, July 2006) provides a useful insight into relevant research on the subject of additionality. The report finds that the City of London arts cluster generates an employment multiplier of 1.39 and turnover multiplier of 1.53. Referencing other literature, the report identifies: theatres in London’s West End generate a spending multiplier of 1.5; national museums generate multipliers of between 1.5 and 1.7; a range of sectors in the Scottish cultural sector generate on average an income multiplier of 1.87 and overall employment multiplier of 1.83. These studies, however, are sub- sector specific and not South East focused.


� A £1million of output within the sub-sector sector generates £0.28 million for supplying sectors.


� A £1million of output increase generating £0.65 million for the wider economy.


� The example of Rebellion suggests that they will collaborate with, recruit or buy up local talent.


� Perhaps for the moment at least
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