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Executive Summary

1.
Introduction

Oxfordshire’s cultural and creative sector makes a substantial contribution to the county’s quality of life and its economy. This research was commissioned to show how this happens, how the county’s prosperity and future prospects might benefit most effectively from its significant local presence, and to identify how best to support this important sector. 

This report provides evidence for the cultural and creative industries (CCI) sector to support the case for more effective and concerted action from regional, countywide and local agencies, and by the sector itself. It proposes a number of practical steps which Oxford Inspires and others can take to support this important economic and cultural activity in challenging times. 

The research looks at businesses, enterprises and practices in advertising; architecture; art and antiques; computer games, software and electronic publishing; fashion; museums and other cultural facilities; music, the visual and performing arts; publishing; radio and television; and video, film and photography. Cultural tourism and heritage, festivals, museums and galleries, community arts organisations, individual artists and crafts people are therefore included, but not the visitor and tourism or the sports sectors. Spanning museums and media companies, architects and archives, film makers and festivals, publishers and public art, the CCI sector is part of the knowledge economy which gives the county its international reputation.
2. 
Culture supporting economic and social performance

Culture and creativity add to the richness of people’s lives and the distinctiveness of places as well as playing a substantive economic role. Government policy, delivered through the Creative Economy Programme established in 2008, provides a recent supportive policy framework for this. Within the region, SEEDA’s new priorities highlight the importance of high value sectors including much of the digital economy. 
IDeA’s recent advisory document Investing in Creative Industries: Guide for local authorities (2009) identifies how local strategies should play to local strengths; how partnerships and integrating CCI support strategies into wider prosperity and infrastructure programmes generates assess benefits; and the importance of demand-led interventions. This is reinforced by the practical ways in which local government is already using cultural and creative activity within the National Performance Framework.

3.
The cultural and creative sector in Oxfordshire
There are 3,090 cultural and creative sector businesses registered for VAT and PAYE in the county, generating c£1.4bn annually with a secondary spend of £1.25bn, not counting the cultural role of the universities and the worldwide turnover of the county’s multinational publishers. This is about 10% of the county’s total business community. These CCI businesses employ just over 20,000 people, about the same number as the tourism sector or the two universities combined. There are probably as many people again working across the rest of the sector using creative and cultural (e.g. design) skills, or self employed and part-time artists, makers and performers. 
Two thirds of the turnover and employment in the sector is generated by Publishing and Games and electronic publishing businesses. 40-50 companies provide about half the jobs. Growth in employment also depends on a small number of ambitious companies. Much of the diversity and local benefit of the sector is provided by several thousand micro businesses. 
Museums, historic buildings, theatres and the county’s 70 cultural festivals and events are just some of the significant cultural offer which brought 21 million day trips and 2.5 million staying visitors to the county in 2007/8.  Increasingly, people are looking to enjoy high quality live and authentic cultural experiences. This helps attract higher spending visitors, and more profitable domestic tourism. 

The two universities provide a unique, rich and hugely important contribution to the county’s cultural and creative life and its economy. Oxford University provides much of Oxford’s heritage and is a significant magnet for visitors. Its international reputation in research in the humanities generates research income and attracts a number of philanthropists from the commercial cultural sector. Oxford Brookes University makes an important contemporary contribution through its focus on teaching, research and practice in fine art, music, media and a range of creative economy studies. Students and staff at both universities contribute to the city’s rich musical, performing, literary and artistic life. 
4.
Challenges and opportunities for businesses and public bodies
Forty CCI businesses and a wide range of local authority and other stakeholders were interviewed to support this research and help direct the proposals for action. 

The sector is experiencing the pressures and challenges of the recession in common with the rest of the county’s businesses. It will be affected by reductions in public budgets, as procurement, commissions and grants budgets diminish. Most of the cultural businesses in the county are small and employ few people. This requires effective networking and targeted business support to develop existing skills. 
Opportunities identified by businesses, and reflected in the proposals for action at the end of the report, include:

· Enhanced sector specific support to strengthen strategic and business management skills, either through network activity, peer group support or specialist business cluster activity. 

· Working with universities and colleges to develop specialist courses for particular subsectors, for example computer games; and on research projects as a route to recruiting talented graduates.
· Enhanced networking activity for creative media and digital practices and amongst cultural producers. 

Opportunities for cultural businesses and local authorities identified by economic development stakeholders included:

· Building upon an established brand with rich cultural heritage and the legacy of educational excellence.
· Building upon the stronger linkages with tourism. 

· Using festivals as opportunities for branding and raising awareness.
· Better signposting to business support.
· Developing more affordable work space and more flexible, short term leasing arrangements for business accommodation. 
5.
Opportunities and ways forward 
A number of actions and interventions – some desirable, others essential – have been identified through the research and consultation which supports this report. DPA and URS commend these to Oxford Inspires, its partners and other agencies with an interest in the contribution which CCI businesses and activity can make to local prosperity and the future of the county. Taken together, these can help build the capacity of what is in part already a world class cluster of cultural and creative enterprise and activity: 

· Build the capacity of the CCI sector by working with the universities and colleges to strengthen their support for CCI businesses and practitioners. Develop effective relationships with the largest CCIs. Develop links between CCIs and the county’s visitor economy. 
· Strengthen focal points for the sector through CCI business innovation centres. Support ambitious CCI businesses. Support councils’ short term uses for empty property.
· Network by developing a creative media/digital network. Strengthen existing cultural producers’ support and information network arrangements. Establish an annual cultural and creative sector business opportunity event.
· Work strategically across the county and with all levels of government through Oxfordshire Economic Partnership and a Special Interest Group on the Cultural Economy.
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1.
Introduction

1.1
The purpose of the report

The last two years have challenged long held expectations that local and national economies would continue to grow year on year, buoyant on the profitability of the financial and property sectors and on consumer spending. The consequences of the downturn are still emerging, but it is clear that there is a need to think again about how most effectively to make Oxfordshire a more sustainable, more distinctive and healthier place to live and work in, and how best to support innovation and growth in the economy.
Oxfordshire’s cultural and creative sector makes a substantial contribution to the county’s quality of life and its economy. Oxford Inspires and the partners with whom it commissioned this research
 wish to show how this happens, how the county’s prosperity and future prospects might benefit most effectively from its significant local presence, and to identify how best to support this important sector. 

Oxford Inspires and its partners asked DPA and URS
 to provide a solid evidence base for the cultural and creative sector across the whole county. This is the platform for a strong case for more effective and concerted action from regional, county wide and local agencies, and by the sector itself.

This report sets out a number of practical steps which Oxford Inspires, its partners and others can take to support this important area of economic and cultural activity in challenging times. It proposes how they might do this working with commercial, public and cultural interests inside the county, regionally and nationally.

1.2
The cultural and creative sector
Cultural and creative industries (CCI) is the inclusive, short-hand  and widely used term adopted in this report to describe the organisations, businesses, practitioners and the wide range of cultural and creative practices which are the subject of this study.
 This embraces commercial and not for profit practice. Some of this activity attracts public investment and other funding and much does not. It includes museums and media companies, architects and archives, film makers and festivals, publishers and public art. 
In assessing the economic dimensions of the sector, the research works to a DCMS definition of the “creative sector” - businesses, enterprises and practices which are part of the following industry sub-sectors:

· Advertising
· Architecture

· Art and Antiques

· Computer Games, Software and Electronic Publishing

· Fashion

· Museums and other Cultural Facilities

· Music & the Visual and Performing Arts; Publishing

· Radio and Television and 
· Video, Film and Photography.

Cultural tourism and heritage, festivals, museums and galleries, community arts organisations, individual artists and crafts people are therefore included. 
Many of the activities carried out by businesses and organisations in the cultural and creative sector contribute to the richness of the offer which the county makes to domestic and international visitors. However, the brief and the research scope of this study excluded both the visitor and tourism and the sports sectors. 
1.3
The research process

The evidence presented here is based on detailed analysis of a range of national statistical sources, interviews with a sample of businesses and organisations, discussions with public, cultural, and other bodies, and a series of consultation meetings with broadly drawn groups of public stakeholders, creative businesses and cultural organisations. A wide range of research, policy and other documents have been reviewed. 
Much of this is presented in the Technical Report on the Research Findings (“Technical Report”) appended to this report. The methodology employed in this report is detailed there. The data analysis draws on two datasets dated 2007 (the most recent available) held by the Office of National Statistics (ONS):

· the Inter-Departmental Business Register (IDBR) provides data on employment, turnover and legal status drawn from VAT traders and PAYE employer information; 
· the Annual Business Inquiry (ABI) which surveys businesses and estimates their total numbers, as well as workplace employment data. 

The data has been fine-tuned to provide a more accurate analysis of the sector’s performance.  Not all the companies which show up in the ONS data contribute equally to the cultural and creative economy under scrutiny in this report. The ONS data has therefore been subjected to weighting coefficients which the Department of Culture Media and Sport (DCMS) uses to estimate proportions of particular Standard Industrial Classification codes can reasonably be attributed to the cultural and creative industries. Likewise, the CCI data we have from ONS does not give us any direct information about the impact of the CCI sector on the rest of the economy. Multipliers which are in line with SEEDA’s recent practice have been used to measure the indirect and other impacts of the economic activity in the CCI sector itself. 
There are a number of limitations which are shared with other research into the CCI sector. These are dealt with in the Technical Report, and noted here as follows.

CCI businesses which are part of non CCI enterprises

Where businesses which are part of an enterprise structure with one VAT registration, and whose main businesses is not involved in the creative and cultural sector, no CCI information is reported to ONS in ways which can be attributed to the sector. This issue can have significant impact where a business such as Oxford University Press is owned by the Oxford University and falls within its enterprise group (Oxford University being part of the education sector which is not considered to be part of the creative or cultural sector). 
When comparing the findings of this report with others it should be noted that there has been inconsistent use of data sources used in analysing creative and cultural industries. The Oxfordshire Publishing Cluster – Initial Scoping Study
 in 2006 identified a gross turnover of the publishing sector of £1.27bn. However, this was based on between 285 and 1,675 publishing companies in Oxfordshire. This compares with the 2007 ONS data assessed for this report which identified 430 companies and a gross turnover of £273m in the Publishing subsector. However, three international publishers alone (OUP, Taylor and Francis, Blackwell - now part of the Wiley Group) each with a significant presence in Oxford reported turnover or equivalent figures totalling about £2bn for the same period.  

The implications of this for the publishing subsector and for the overall headline figures for the CCI sector in Oxfordshire are reported in Appendix B below.
Reporting on the universities and colleges

In addition, reporting arrangements within the universities and colleges in Oxford provides a level of complexity beyond the resources of this research. Some helpful information has been provided by the universities, which is acknowledged and reported on in section 3.5 below. For example, there is no single source of information about the 170 or so university and college libraries. These are not, therefore, part of the 30 “museums and other cultural facilities” reported through the analysis of ONS data. However, some information has been sourced from some university cultural facilities such as the Bodleian Library.
This report acknowledges the importance of the universities’ and colleges’ contribution to the county’s cultural and creative economy. However, a detailed analysis of this contribution, to enable the ONS data properly to be extended to include this activity, does not fall within the scope or resources of this study.   
Four cultural and creative businesses in Oxfordshire

The four cultural and creative businesses described below are examples of the kinds of businesses which this research is focussed on. They illustrate some of the issues explored elsewhere in this report.
Any review of the CCI sector will need to embrace a wide range of business activity, including substantial and established businesses alongside smaller, newer enterprises. The continuous history of this kind of activity in and around Oxford goes back as long as anywhere in the UK. Oxford University Press has been the University’s printer for more than 400 years, and is still at the forefront of academic and research publishing, a sector which is undergoing massive technology and market challenges. 

Rebellion, the computer games super-developer represents a business model which was barely envisaged twenty years ago. The computer games, software and electronic publishing subsector – which Rebellion is a major player in both locally and internationally – itself is still evolving rapidly and barely understood. 
These two iconic businesses, both international brand leaders, are based within 20 miles of each other, and help make up the world class publishing and computer games clusters in the county. However, there appears to be little active commercial connectivity between these two subsectors, even though both rely on the county’s sophisticated technology infrastructure and the skills which historically and now gather round universities. 

The four examples also show the complex relationship between cultural and creative activity and work and the commercial, not for profit and public sector. Across the county, as elsewhere across the world, the public, private and third sectors are in the market for CCI skills, services, products and experiences. OUP is a department of Oxford University. Torpedo has created a vibrant design style and is growing its company fast on a mixture of public and private sector clients. Henley Festival provides a platform for a wide variety of arts groups and performers, and its entrepreneurial approach allied to private sponsorship sustains its festival activities and enables allows its net profits to support arts and educational activities within the county throughout the year.
Finally, these examples show how important the CCI sector is in making and sustaining the county’s global reputation as a place for world class intellectual activity and enterprise.  
All data in these short illustrations was sourced from the organisations themselves. 
1.
Rebellion 

Rebellion (www.rebellion.co.uk) is an Oxford-based computer games super-developer that was established in 1992 by brothers Jason and Chris Kingsley. It is Rebellion’s aim to produce innovative videogame products of the highest quality, to have solid links with comic, book and movie content and to ensure that the final consumer experience is as exciting as possible. 

Rebellion’s approach to game production is focused primarily on cross-platform innovations and product quality: from 1995 they have been creating game innovations years ahead of their time. In recent years, Rebellion’s gaming reputation has soared. 

Founded in 1992 with a £2,500 loan, the company recently acquired four other British studios, including Core Design in Derby. Sales have grown 43% a year from £4.1 m in 2005 to £11.8 m in 2008. 

· The firm has 280 staff, based in Oxford, Liverpool and Derby

· In 2008 the studio was 83rd of the 100 fastest growing UK tech companies

· Rebellion was named as the fastest growing games developer in the Sunday Times Tech Track 100 in 2008

During the summer of 2006 and early 2007, Rebellion purchased the UK based studios Strangelite in Liverpool, Awesome in Banbury. These acquisitions established Rebellion as one of the biggest and most innovative studios within the European development community. During 2008 Rebellion continued to expand by acquiring Oxfordshire-based development team Razorworks.  

Throughout its 16 years of developing games, Rebellion has branched out into other media, most notably, comics. In June 2000 Rebellion purchased the UK's premier Sci-Fi Comic 2000 AD and its entire character portfolio which are prime material for videogame adaptations. In addition to comics, Rebellion’s book publishing arm - Abaddon Books - was launched in the summer of 2006. 
2.
Torpedo 
Torpedo (www.torpedogroup.com) is a creative agency that specialises in creating and implementing effective brand communications and integrated marketing campaigns. Services include graphic design, branding, digital marketing, web sites, advertising, direct marketing, events, sales promotion and channel marketing.

Based in Cassington, near Oxford, the company has a turnover of £1m. Torpedo aim to work with and support other local businesses, through use of their facilities and marketing and design resource. They try to use local suppliers, contributing to their success and developing the local business economy. Since Torpedo began six years ago, they have seen organic growth and have moved from a one person operation to employing 12 people, most of who are locally based. 

Torpedo aims to deliver pro-active marketing support and design to build brand awareness, generate customer loyalty and maximise sales. They do this through good quality service, creative ideas and strong relationships. Clients include Transport for London, NHS and Adobe. 
3.
Oxford University Press

Oxford University Press (www.oup.com) has posted its highest turnover and profit in its latest financial results. In the year to March 2009, turnover rose to £578m, an increase in 4.8% over the previous year, but slower than the previous three years, because of the recession, a weakened US retail market, the devaluation of sterling, and early indications of reduced institutional library spend due to university budget cutbacks.

OUP, a department of the University of Oxford, is largely based in Oxford. It contributes substantially to the cultural and the wider knowledge economy in the county, and plays a significant part in the University’s global presence and reputation. It has a full time staff of 1,566, around 1,400 of whom work in Oxford and at the Kidlington print works. With part-timers, the staff total is 1,895, 65% of whom have an OX postcode. 

Much of OUP’s typesetting work now takes place outside of the UK, as does a good proportion of its printing. Printing in the UK is largely done outside of Oxfordshire. OUP sources local input from freelance designers, marketing consultancies, some IT input, and some of book illustrators. Increasingly OUP ignores locality in our decision-making and focuses on the actual quality of service and price being offered. 

OUP considers that its biggest challenge relates to its location. Most staff must use public transport for all or some of their journey. A large number of working mothers have to juggle complex journey requirements with smaller children in nurseries. Improvements to public transport, far better cycle lanes, and rail tram links to key dormitory towns would all go a long way to ensuring that OUP can attract and retain the best staff. 
Ensuring that the communications channels are strong between the key stakeholders, including the providers of educational resources is also critical. 
4.
Henley Festival 

Henley Festival (www.henley-festival.co.uk) was formed to promote the arts for the benefit of the public and to foster, promote and increase public appreciation and knowledge of and to improve public taste and interest in the arts. After many successful years, the Festival is experiencing 2009-10 as a hard year. 
Taking place in the week after the Regatta in early July, the Black Tie event is now one of the biggest, best-established Arts Festivals in the country. Situated on the banks of the River Thames, the Henley Festival has a wide range of entertainment – classical music, jazz, opera, comedy, dance, street theatre, rock and firework spectaculars over five nights. 

Henley Festival is the UK’s third largest festival, with an affluent demographic amongst its attendees. The festival makes a significant contribution to the local cultural economy. 
· In 2008 income totaled £1.7m (2007: £1.6m)
· Annual sales of 18-20,000 tickets, with a box office value in 2008 of just over £900,000
· Free events attended by a further 4-5000 people annually 
· 23,000 visitors in 2009, 70% of whom are from the Thames Valley)

· £38,000 profit (2007: £24,200) was donated to the Henley Festival Trust
The Brighton Festival, the UK’s second largest festival, calculates that it generates 22 times more to the local economy than is spent at its box office. This level of local spend would imply, on a 2008 box office of £900,000, local economic benefit of up to £20 m for Henley Festival alone. 

Henley Festival also runs a year round ‘arts-in the-community' service. All net proceeds from the Henley Festival 2009 go direct to the Henley Festival Trust to finance charitable activity. This helps support music and arts activity in local schools, instruments for promising young musicians and music therapy for brain-injured attendees at Headway day centre in Henley-on-Thames. 

2.
How culture supports Oxfordshire’s economic and social performance
2.1
The wider role of the cultural and creative sector
The CCI sector forms part of the critical mass of innovative intellectual activity which gives Oxfordshire its international reputation. In terms of enterprise, work and practice, culture develops human capital skills that are applicable across a wider knowledge economy and beyond. Cultural models of individual practice and organisation can be applied across the economy. 
Cultural and creative activity adds to the richness of people’s lives, the distinctiveness of the county and the quality of civic life. It provides much of the artistic and wider cultural product which attracts visitors. It helps make Oxfordshire an attractive place for investment, work and study. It contributes significantly to local quality of life and quality of place. 

Cultural activity and engagement helps deliver the wider social and community agenda being pursued by the county and the districts. These provide positive benefits for government and other bodies with local and regional responsibilities for economic development, employment, skills and training, planning and regeneration, services for children, young people and adults and placemaking
. 
Local authorities across the UK have used cultural and creative economy activities to attract additional public investment through a number of programmes including Local Area Agreement (LAA) reward payments, local economic and regeneration programmes such as Local Enterprise Growth Initiative (LEGI) and others.
2.2
 National strategy and direction
Government established the Creative Economy Programme (CEP) in 2005 to develop and implement a strategy for the creative industries. Its strategy report, Creative Britain: New Talents for the New Economy
, sets out the first ever plan for Government support for the creative industries.  It reflects the importance of the creative industries to the UK economy in terms of its employment and wealth generation effects, as well as its contributions to innovation and international trade and investment. This strategy recognises the important link between nurturing participation in culture, sport and creativity and developing the creative, leisure and tourism economy. 

2.3
The regional context 

The public sector, SEEDA and the cultural funding agencies are planning for substantial budget reductions which will mean fewer or no resources for all but highest level priorities. SEEDA will focus on high value sectors, including information and communications technology (ICT). 
Whilst there is a degree of synergy between different parts of the wider digital and technology domains, this formulation suggests that SEEDA will no longer see much of the CCI sector as a priority for its own investment. Its Diamonds for Growth analysis will continue to value the CCI sector, and the contribution which the sector makes to SEEDA’s priorities should remain as important as ever.
2.4 
Local policy and delivery 

In July 2009, IDeA published guidance
 for local authorities in England and Wales on investing in creative industries, fulfilling a commitment of the national creative industry strategy. Investing in Creative Industries: Guide for local authorities is designed for a broad audience including elected members, chief executives, senior officers as well as officers with responsibility for planning, and economic development culture. It sets out benefits of investment in creative industries and identifies principles to aid decision making about investment in creative industries at the local level. IDeA advice is relevant to Oxfordshire, based as it is on good practice elsewhere: 

· Strategies should play to local strengths: The role of local authorities is to select the most appropriate interventions based on local context and local demand. Size, history and economic competitiveness are all important considerations. 

· Interventions should be part of a holistic approach to creative industries. Investment in creative industries should not be considered in isolation, but as aspects of a holistic approach aimed at developing creative industries. Projects, for example, physical infrastructure, have been most successful when undertaken in conjunction with investment in networks or associated events. In addition, successful investment in creative industries requires local authorities to consider how their role as a planning authority, health and safety regulator etc. will impact upon creative businesses in their area. 
· Working in partnership is vital: Local authorities need to consider how they can best add value, and need to review how they can work in partnership with other organisations such as the Arts Council and Regional Development Agencies, and/or a local, sub-regional or regional level. 

· Appropriate measures of success should be selected: Creative industry jobs and GVA are not necessarily the most appropriate outcomes to measure; for many local authorities, more realistic gains can be made in terms of increased visitor numbers, place-making or attractiveness to investment. 
· Interventions do not need to be costly; however, they all need to respond to demand. Supply-led workspaces can lead to failure and be wasteful. Instead more consultation should take place at an earlier stage to ensure that interventions fulfil their potential to enable creative business growth.

The County Council’s Structure Plan and the Economic Development Strategy for Oxfordshire produced by Oxfordshire Economic Partnership both make reference to the cultural and creative industries in the context of encouraging the development of a high-wage, high-skill, high-value-added economy. Government has added the duty of local economic assessment to the duties of local councils from 2010. 
At present, none of the county’s district councils refer specifically to the economic importance of the cultural and creative sector in their core strategies, nor does the city in its economic development strategy. However, the Oxfordshire Economic Assessment
 brings the county, city and district councils together in an exercise which has the benefit of looking at all sectors in the economy on a county and district wide basis. 
3.
The cultural and creative sector in Oxfordshire
This section of the report reviews the contributions of the sector and the strengths of particular parts of the cultural and creative sector and some of its key components. The challenges and opportunities from this assessment provide the basis for proposed ways forward and recommendations for action in the final section.  Details of how the CCI contributes to individual districts, and some of the sub-sectoral data is set out in Appendix A and B to this report, as well as in the Technical Report. 
3.1 
Context
Oxfordshire is one of the most prosperous areas of the country, with strengths in knowledge intensive science and technology activities, world class universities, and significant health, tourism, retail and hospitality sectors.  Much of this is currently founded on research, development and commercialisation in the sciences, technology and in biomedical research. 
The UK’s largest concentration of government and private sector science research institutions are in Science Vale UK, in the Vale of White Horse, elsewhere the county or immediately across its borders. With around 30,000 businesses, this is one of the most intensive economies and labour markets in the UK. Central Oxfordshire is one of South East England’s nine Diamonds for Growth.  
As well as enhancing the entertainment and leisure offer of each of the Diamonds, [the cultural] industries contribute to the growing economies and provide significant opportunities for further growth. The Cultural and Creative Industries ensure the Diamonds provide a rounded offer, enhancing their potential for future growth.

Businesses hooked into the digital economy are attracted by the presence of two universities providing research activity, a high performance technical infrastructure, access to knowledge and a continuous supply of highly talented and qualified people.  Many of these work in research and development and higher education, more than three times the national and more than twice the regional average. One third of the knowledge economy workforce has graduate or higher level skills. 

The county offers international investors and workforce – potentially mobile and footloose – a distinctive and high quality of environment and lifestyle. Much of this environment is under the trusteeship of cultural organisations: local quality of life is greatly enriched and enlivened by creative and cultural businesses across the county.  

3.2
The cultural and creative sector in Oxfordshire
In summary, the CCI sector represents about 10% of the VAT registered and PAYE paying businesses in the county (just over three thousand out of Oxfordshire’s thirty thousand strong business community). CCI businesses provide about twenty thousand jobs, about one job in fifteen or 6% of the country’s total workforce. On top of that, there are another twenty thousand people who do creative or cultural work, half working in companies in other parts of the local economy, and the other half part-time workers and self employed people (including most artists and makers). The Games and Electronic Publishing and Publishing sub-sectors provide two thirds of the CCI jobs and generate just over half of the sector’s turnover in the county. The CCI sector provides about the same number of jobs as tourism and the visitor economy, or as the two universities combined.
ONS reports that these 3,000 CCI sector companies generate at least £1.4bn per annum, a figure which almost certainly understates the cultural and creative dimensions of the universities and colleges, and takes only the local impacts of major multinational publishers and similar companies. 
Oxfordshire’s comparative strengths are in four CCI subsectors which have significant higher numbers of companies compared to regional and national averages: Games and Electronic Publishing, Publishing, Music, Visual and Performing Arts; and Museums and Other Cultural Facilities. 
Some of the UK’s best known and highest quality practitioners (musicians, writers, and designers), events (festivals such as Henley and the Oxford Literary Festival) and creative companies (publishers, games companies and others) are based in the county. The 70 festivals in the county attract an estimated 2.5 million visitors between them, generating some £28m in earned and sponsored income. It has world class collections, museums, libraries and architecture in Oxford and across the county. 
More than nine million tourists visit the Oxford area each year, spending £589m and supporting 13,700 jobs. More than 1.1m people visit the University’s six museums and collections each year. Oxford University and its 38 colleges have more than 200 libraries
, archives, museums and a range of music facilities. 
Oxfordshire’s international reputation and its role in British cultural life and history make it a magnet for students and visitors from all over the UK and the world. Festivals and events, and the performers, producers and technical teams who drive them, provide part of the distinctiveness of the county’s creative and cultural economy. 

The following paragraphs summarise the contributions which the cultural and creative sector and the businesses, cultural organisations and practitioners which it consists of make to Oxfordshire. Data from the Office of National Statistics, dealt with in some detail in the Technical Report [TR] forms the core of these, with some additions from other sources. 
 
A.
Jobs
20,340 full time jobs in the cultural and creative sector provide 6% of the county’s employment. [TR 2.3.1] Another 10,000 part-time and self-employed people work in the cultural sector.[TR 2.3.4] This would include a wide range of artists, makers and performers across a range of cultural disciplines, including 4-500 visual artists and makers, and at least the same number of musicians.  It would exclude people whose engagement with cultural activity is unpaid, including amateur practitioners and hobbyists. 
A further 10,000 people in the county are in “creative occupations” – jobs requiring cultural and related skills but located in other non creative or cultural sectors. [TR 2.3.3] This would also incorporate people working in (for example) university and college-based museums, libraries and other facilities.
Between 2003-2007, average annual employment growth for the CCI sector was 4.6%, marginally higher than regional and UK comparators, and the county’s overall jobs growth for the period of 4.1%.[TR 2.3.1, Table 3.5] The analysis in 3.3 below sets out how dependent this growth figure is on a relatively small number of companies. 
B.
Skill levels, training and qualifications
Oxfordshire has one of the most knowledge intensive economies and one of the most highly qualified workforces in the UK: one third of residents and 39% of the workforce are qualified to degree level. [OEP]
Over half (56%) of the workforce in the media businesses are educated to degree level and above: less than 0.5% has only a level 2 qualification. [Skillset] In other cultural sub sectors, 46% of the workforce is educated to Level 4 or above. [Creative and Cultural]
C.
Business structures

There are 3,090 CCI PAYE and VAT registered businesses in the county, nearly 10% of the county’s total business count. [TR 2.2.1] There are about another 3,000 cultural practitioners and enterprises not currently registered for VAT or paying PAYE, including 4-500 visual artists and makers, and at least the same number of musicians. [TR 2.2.2]  
Between 40 and 50 CCI businesses provide 46% of the jobs – 92% of the 3,090 businesses employ ten people or less
.[TR 2.2.5, Table 3.3] This shows that whilst much of the economic value of the sector is generated by the largest companies, its spread and much of its talent is based in micro-businesses.  Two subsectors – Games and Electronic Publishing
, and Publishing provide two thirds of the sector’s jobs. [TR 2.2.3, Table 3.3]
Most of the 3,090 cultural businesses are limited companies. Just over half the music, visual and performing arts businesses are run by sole proprietors. [TR 2.2.3] 60% of the county’s museums and other cultural venues – its stock of venues and buildings – have not for profit status. [TR 2.2.3] About 10% of the county’s 1,000 voluntary organisations are cultural bodies.
D.
Adding value to the economy
The 3,090 PAYE and VAT registered businesses in the county’s CCI sector identified through the ONS data generate a £1.4bn annual gross turnover. This is fairly evenly spread across the county: CCI businesses based in Oxford city and each of the districts contribute roughly equal amounts to the local economy. [TR 2.3.5]. Companies in the Games and Electronic Publishing and Publishing subsectors generate just over half of the sector’s turnover in the county. [TR 2.3.5, Table 3.8]. 
In additional, CCI sector generates economic activity in other sectors on the county and elsewhere in the region, through wages spent in the local economy and purchases of supplies and materials. This additional turnover is about £1.25bn a year, 25% within the county and the rest across the region and beyond. [TR 2.4.1]
However, as noted in Section 1.3 above and in the Technical Report [1.6] the limitations of the ONS data analysis used for this research have excluded university controlled enterprises and in particular, in this context OUP, whose turnover was reported as £531m in 2007-08. Recent announcements by some of the other publishers
 with a significant Oxford history and presence set out the turnover of these multinationals (Blackwells c£800m, Taylor and Francis c£600m, and Reed Elsevier £4.5bn). The size of these global companies provides a sense of their scale compared to the local CCI economy. However, commonly adopted research methodology used here does not incorporate the totality of these businesses in the context of this county focussed research.  
E.
Cultural and creative sector in the county context

Oxfordshire has nearly 24% more businesses in the cultural and creative sector than the UK average for an area of the same size, and 18% more than the average for South East England
. [TR 2.2.4, Table 3.2]
The cultural and creative sector provides about the same number of jobs as the tourism sector, or as the two universities combined. In terms of employment it ranks behind the public sector, education and health, distribution, hotels and restaurants, finance, insurance and banking and manufacturing; and above construction, transport, agriculture and energy.  [TR 2.3.2, Table 3.6; OEP]
3.3 Structure of the CCI sector

A.
Reliance on small numbers of employers and fast growth companies
Recent research from NESTA
 reports that, across the UK, about 6% of all companies with more than 10 staff are high growth companies. Known as “gazelles”, these companies have generated half the growth in employment over the last six years. Many of these companies are more than five years old: this is not just about start-ups.  Data is neither reported below regional level nor specifically for the CCI sector. However, NESTA makes the point that CCIs share this experience as part of the broader Finance and Business Services category, in which some 8% of the firms were gazelles. 
In the context of Oxfordshire, eight out of the ten CCI subsectors show employment growth over the period 2003-2007 (Technical Report Table 3.5). NESTA’s analysis suggests that half of this growth is confirmed to 8% of businesses employing more than 10 people. Locally, 8% – c250 – of the county’s CCI businesses employ more than 10 people (Technical Report Table 3.3). 46% of the county’s CCI jobs are provided by the 40 and 50 largest CCI businesses (92% of the 3,090 businesses employing ten people or less). Oxfordshire, in common with the rest of the UK, is home to a relatively small number of CCI businesses which are responsible for much of the employment and employment growth.
This reinforces the strategic need to identify and work with larger companies and high growth companies, alongside complementary strategies to maintain the breadth and vitality of the rest of the creative and cultural microenterprise economy. The proposals at the end of the report reflect the importance of getting the best possible alignment between the strategic interests of these major businesses and a programme of support for the county’s cultural and creative economy. 

B.
Jobs and skills 

The prevalence of small businesses and employers requires effective networking and targeted business support.  Networking arrangements can also help identify the skills strengths of the local freelance economy. They encourage small teams to collaborate and ensure that the pool of skills is visible across the county to prospective employers and commissioners.

Recent research from NESTA and DCMS estimate for every 10 jobs provided directly by the CCI sector, there are between 5 and 7 jobs utilising the same skills and training but located in other sectors. Two examples are an architect employed directly by a local authority or a graphic designer in a finance or health research company. The number of jobs in these “creative occupations”
 – perhaps as many as 10,000 in the county, present a wide range of opportunities for schools, colleges and universities to provide training and careers advice and for graduates and others seeking employment.

The Oxfordshire Employers Skills Survey
 identifies a set of challenges and ways forward across all sectors of the economy, which are largely shared by the cultural and creative businesses consulted for this report. However, very small businesses have much less capacity to develop existing skills, to take on (for example) apprenticeships or to engage with knowledge transfer or training providers. The Skills Survey suggests that a local employment and skills plans might provide one framework to coordinating improvement and action. The Oxfordshire Learning and Skills Partnership, set up to drive this agenda, is the place where such actions might be promoted. 
C.
The impact of the recession
The recession sets businesses and organisations in this sector challenging conditions for survival and growth as well as some opportunities, in common with the rest of the economy. There is some opinion (Experian
, NESTA
) that the creative economy and particularly less traditional, fleeter of foot businesses may feel the pain of the recession sooner than other, but recover more quickly. 

Experian suggests that the South East’s creative workforce will contract by 4-5% in 2009 and that computer games and electronic publishing businesses and mainstream publishers might be amongst the sectors most quickly affected. NESTA asserts that the sector will quickly recover to show stronger than average growth from 2010 when it is expected to rise back to 3 per cent.
There is further uncertainty as the public sector faces up to substantial budget reduction, which will inevitably lead to fewer commissions, less procurement of services and reduced levels of grant aid, which together will affect the whole sector. Further analysis will be required to understand the impact of this scale of reduced local public expenditure on the CCI sector and its prospects.  
3.5
The contributions of the universities

Oxford’s two universities play important and complementary roles in the cultural life of the county. 
 The true extent of the contributions which the two universities and the 38 colleges make to the cultural and creative economy are not reflected in the data available from ONS on the county’s CCI sector. 
 The complexity of university, department and school and college reporting structures make it difficult to quantify the scale of these contributions. 
The following two sections set out some of the ways in which these two world class institutions provide enormous economic, cultural, intellectual and reputational enrichment to the ecology within which the county’s CCI sector operates. 
A.
University of Oxford
In the last two decades, the University of Oxford has consolidated its world leading position in science and related research and innovation, and through Isis Innovation and other ventures has pioneered technology transfer, based on filing patents, launching businesses and working with commercial and other research and development partners internationally. In doing this, it has focussed on generating patentable product from it research expertise in science, technology, engineering and maths (STEM) subjects. 
It is also a major force in the publishing and dissemination of its own and others’ knowledge worldwide. The case study on Oxford University Press (OUP) on page 7 and the analysis earlier in this section sets out the importance of OUP as the world’s oldest publisher and one of the publishing sector’s most successful and innovative companies. Owned by the University, OUP employs, full and part time, just under 1,900 staff, two thirds of whom live in the county.  

The university and colleges maintain much of the historic and built environment which adds to the cultural life of Oxford and is a very significant contributor to the county’s visitor economy. More than nine million tourists visit the Oxford area each year, spending £589m and supporting 13,700 jobs – surveys identifying top tourist attractions in the city consistently highlight buildings, gardens and parks belonging to the collegiate University. Oxford University and its 38 colleges have more than 200 libraries
, archives, museums and a range of music facilities which are used by an international research, teaching and student community (many of whom are based in or visit the city). More than 1.1 million people visit the University’s six museums and collections each year.
 

Many of these collections and buildings (such The Ashmolean Museum of Art and Archaeology, The University Museum of Natural History, The Pitt Rivers Museum, The Museum of the History of Science, The Bate Collection of Musical Instruments, Christ Church Picture Gallery, The University of Oxford Botanic Garden, Harcourt Arboretum. The Sheldonian Theatre, the Holywell Music Rooms, the University Parks, Wytham Woods, and Christ Church Meadow etc) play an important civic role in the life of the city and the county.
 

Many of them, like the Sheldonian Theatre are small organisations run by a handful of staff and volunteers, working with a wide student and professional range of users and audiences. Others, such as the Botanic Gardens (155,000 visitors, 15 full time, 16 part-time staff and income of c£1.3m in 2007) are larger operations. The recently re-opened Ashmolean Museum, after undergoing a major redesign, has attracted enormous positive critical acclaim following the unveiling of its £61m refurbishment and extension. 
For theatre, the Oxford Playhouse, the OFS Studio and Burton Taylor Studio are available for student use by Oxford University Dramatic Society, college drama societies and others. The University is the Playhouse's landlord and major contributor while the Playhouse manages Burton Taylor on behalf of the University. Theatre productions take place in University and college-owned venues (such Creation Theatre's latest Twelfth Night production at the Saïd Business School). 
The University helps sustain an enormously rich musical life in the city, with many student orchestras and renowned choirs. The University funds Oxford Philomusica and makes donations to annual initiatives such as May Music. There are many DVD spinouts etc from college chapel choirs etc. Whilst there are only small numbers of students (in Music and Fine Art) directly engaged in degree level cultural practice, large numbers of its 20,000 students are actively engaged in cultural activities from music to journalism, and attend performances, events etc. 
The University promotes and supports a wide range of academic, commercial and cultural events, festivals and conferences. Its support is vital to many of the cultural festivals which are the highlight of the city’s calendar, such as the Sunday Times Oxford Literary Festival (see section 3.6 below). The University has an international reputation in research in the humanities, which spans history, language and culture and generates a wide range of publications and conferences in its contribution to understanding contemporary cultural practice. The economic impact of this is relatively uncharted nationally and within the county, but research income in the Humanities in 2006-07 stood at £5m. 

In addition the university attracts a number of philanthropists from the commercial cultural sector, supporting the university’s research and critical presence through, for example, the Cameron Mackintosh Visiting Professor of Contemporary Theatre at St Catherine's College and the substantial gift to the New Bodleian from Julian Blackwell. 

B.
Oxford Brookes University

Oxford Brookes University, which began life in 1865 as the Oxford School of Art, makes an important contemporary contribution to the city and county, as well as to the creative UK plc through its focus on creative and cultural courses offered at degree and postgraduate level in fine art, music, media and a range of creative economy studies. 

The university has strong connections with the county’s publishing cluster, both its global academic and educational publishers and also smaller firms from children’s publishing to multimedia. Students have the opportunity to do work placements at local publishers, and many go on to full-time employment. Students are also involved in the publication activities of local arts and community organisations, including the Oxford Literary Festival and the Pegasus Theatre, and Leys News, the community newspaper for local residents in Blackbird Leys and Greater Leys. 

The Oxford International Centre for Publishing Studies carries out training and consultancy work alongside industry research, and for example has led two trade missions of local publishers to China and India. A knowledge transfer partnership is in operation with Blackwell Retail. The Centre also has strong links with local networking organizations, such as the Oxford Publishing Society and the Society of Young Publishers, the British Council and Arts Council England.

Oxford Publishing and Digital Media (OPDM) brings together expertise from the Oxford International Centre for Publishing Studies and the Digital Media and Technology Group at Oxford Brookes University. Oxford Brookes’ School of Technology has a reputation for training and equipping students who are hugely valuable to industry. The School has linkages with small high-tech software, publishing and media companies (such as Audiomotion, Avid, Oxford University Press, Solid State Logic, Disney, Quantel and Vicon Peak) based in and around Oxfordshire. These links help to provide students with opportunities for sandwich placement, and employment on graduation.

Graduates are employed with a range of local and national businesses, arts organisations and industries including Modern Art Oxford, Pitt Rivers Museum, Ashmolean Museum, Oxford Contemporary Music, Oxford University Press, Blackwell’s Publishing, Vogue International, the BBC, DKNY and Burberry Group. The majority of Brookes’ first degree graduates, for example 79% of Creative Arts and Design graduates and 83% of Publishing graduates, are employed within the cultural and creative sector and/or further relevant study. 

Global companies located in the area which have recruited from Oxford Brookes include Microsoft, Vodafone, American Express, Virgin Atlantic, KPMG and Williams F1. Small local businesses which service and benefit from graduates in creative subjects include WG Powell’s, Oxford Giclée Printing Services, Leopard Press and Oxford Design.
The University also contributes to the cultural life of the city through its own events programme, including the Human Rights Film and Music Festival, The Poetry Centre, Brookes TV and OVADA.

Oxford Brookes Students Union runs The Venue, a 1450 maximum capacity performance venue, which has played host to a variety of cultural events including the live performances by many of the UK's leading bands and DJ's and groups from the local community. Arts students and staff are involved with exhibition opportunities, lecture programmes, seminars and workshops at Modern Art Oxford, the Pitt Rivers Museum at the University of Oxford and Oxford Artweeks. 
Film students and staff are involved with OXDOX film. Music Students and staff are involved with performance events, commission opportunities, seminars and lecture programmes. Oxford Contemporary Music, hosted by Oxford Brookes, bring music to the community and presents over 30 concerts a year in a variety of venues around Oxfordshire, from aircraft hangers in Upper Heyford to the University of Oxford Botanic Gardens. 
3.6
Cultural tourism and the visitor economy
The visitor economy plays a significant role of the county’s life. Oxfordshire’s museums, historic buildings, festivals and theatres are just some of the significant cultural offer which brought 21m day trips and 2.5m staying visitors to the county in 2007/8.

Increasingly, people are looking to enjoy high quality authentic and live experiences which artists, cultural producers and the wide range of cultural attractions, buildings and places supply. These strengthen and support the wider visitor experience – its places to visit, shop, eat, and stay - and complement the rest of the county’s tourism infrastructure. 
With the emphasis on attracting higher spending visitors, and with an increased premium – for economic and environmental reasons – on growing high quality, more profitable domestic tourism, there is a strong case for taking concerted action across the county to exploit the potential for cultural tourism. This will be most effectively exploited by the county-wide Destination Management Organisation currently being established.
Festivals generate wealth and employment, attract new investment and support the economy. Recent research from the British Arts Festivals Association (BAFA) and SEEDA
 shows the spread and impact of cultural festivals and events, nationally, across the region and within the county. Arts Festivals form and important, high profile part of the wider year round offer within the county. They are part of a spectrum of events which include village festivals, agricultural, county and related fairs and seasonal celebrations such as fireworks, New Year’s and midsummer events, as well as sporting events such as the Henley Regatta. 
SEEDA’s data shows that there are 40 arts festivals in Oxfordshire, whilst Oxford Inspires has identified 70 such cultural events happening annually. BAFA’s national survey points to the South East having the highest average attendance per festival of all the regions, suggesting that the 70 festivals in the county might attract an estimated 2.5 million visitors between them, generating some £28m in earned and sponsored income.
For example, the Sunday Times Oxford Literary Festival 2008 is cited in SEEDA’s report as one of the UK’s most important festivals, with a total visitor attendance of 32,000, generating ticket and other earned income of £300,000 and a further £200,000 from sponsors and in grants. Its two permanent employees engage and animate 20 temporary workers and up to 120 volunteers.  
Seasonal work, part-time employment and volunteering are a permanent feature of the county’s festival and events economy, and are also prevalent in many cultural institutions and venues. Oxford Inspires has already identified the skills development and employment potential of this part of the sector. Festivals offer people ways to explore working in a range of types of work such as technical and production activity, events management, marketing and audience development and administration.  
BAFA’s research shows that the county’s cultural festivals might contribute £35m to the local retail, accommodation and hospitality economy. However, this may be an underestimate
. The Brighton Festival, the UK’s second largest festival, calculates that it generates 22 times more to the local economy than is spent at its box office. Henley Festival, the UK’s third largest festival, with an affluent demographic amongst its 23,000 attendees. This level of local spend would imply, on a 2008 box office of £900,000, local economic benefit of up to £20m for Henley Festival alone. 
Tourism South East’s report The Economic Impact of Tourism to Oxford City 2006 identified day visitors spending £38.80 per visit: if 2.5 million festival attendees in the county followed that pattern, this would have generated just under £100m per annum. 
Nationally, festivals provide educational opportunities for about 5% of their total attendees, which means that the county’s festivals might be offering 70,000 such experiences. SEEDA’s research identified opportunities in developing and adding value to the visitor offer and extending the tourism season into the shoulder and winter months, and to increase the profile of the festivals sector through collaborative marketing and a more cohesive approach between the cultural tourism sectors at local authority and agency levels. 

4
Challenges and opportunities for businesses and public bodies
“In the downturn, one of the most effective things people can do is …to create new business.” This remark from one of the forty businesses and cultural organisations (“businesses” below) interviewed as part of the research
 highlights the opportunities as well as the challenges faced by the county’s cultural and creative business community. This section of the report summarises their reflections, and those of a number of public economic development and business support bodies interviewed in the research, on barriers, needs and ways to support enterprise activity within the sector. 
4.1
Barriers and needs perceived by businesses
A.
Oxfordshire as a place to do business

Cultural and creative businesses benefit from easy access to markets throughout the south east and midlands, London and internationally. There is a symbiotic relationship with this world centre of learning, its universities, research and technology community. However, in common with others, cultural businesses find good transport links partly offset by the difficulties of travel in and around the city, venues and promoters also reflecting that audiences find access can be difficult and expensive.

B.
Skills, management and capacity

Companies value the skilled workforce living in and around the county. However, some specialist or technical skills are hard to recruit. Some (architecture, games developers and electronic publishing) companies would have valued recruitment advice. Many small businesses find it difficult to make time and funding available for professional development, identifying training needs, and (video, film, photography, radio and television) in providing vocational training for less experienced graduates. The absence of a specialist degree in games development in Oxford led some businesses to feel that courses and degrees offered locally do not wholly meet sector needs.  

Some smaller cultural and creative industries (design, computer games and electronic publishing) businesses and organisations report a reluctance to grow their business during this recessionary period, concerned, for example, with keeping their existing clientele and maintaining what they perceived to be a niche position. Others appear unwilling to grow because they would not be able to compete with big industry players. Not all CCI businesses are committed to growth. 
C.
Business Support

There was wide support for effective networks, with (design, games and electronic publishing) companies identifying that visibility, affordability, ease of entry and informality are important to making these work well.  There is a demand for local networks and databases of service suppliers, freelancers, small independent consultants, technical experts, etc. There was a call for more support for business start-ups, including advice about professionals (accountants etc) prepared to work with new businesses, IT support etc. Festivals and museums interviewed value advice on how most effectively they can tour their product more effectively across the UK and elsewhere. 

Some larger companies and some independent practitioners interviewed found local supply chains unclear, so that sources of local expertise and equipment were not as visible as they might be. Business start-ups mentioned that they would like more support to find business services that will work on behalf of small businesses within the local area. Many cultural and creative sector businesses indicated that they were looking for more subsector specific business support and expertise than appeared to be available from many existing sources. For new businesses, Oxford Enterprise Centre was highly recommended served as an excellent source of advice which should be more widely promoted and might be replicated.
Access to very small scale funding remains important for sole practitioners starting up looking to exhibit or promote work. Some businesses see commercial finance as a challenge – increasing their burden of debt – rather than offering the opportunity of investment in growth. 
Smaller (unfunded arts) organisations reported the pressure of competing with larger funded bodies, alongside the difficulty in levering funding from councils and other public sources to enable regional or national cultural funding to be offered to projects based in the county. Some (music, performing arts) companies reported that promoting their work to new audiences in the county, and increasing levels of engagement amongst its communities was labour intensive, and necessitated access to cultural funding. The fixed cost of premises are an issue for some, as is the lack of visibility for some businesses in rural areas (crafts), and the difficulties associated with getting temporary signage and banners for seasonal events. 

D.
Opportunities identified by businesses
Opportunities identified by businesses, and reflected in the proposals for action at the end of the report include:

· Enhanced sector specific support to strengthen strategic and business management skills, either through network activity, peer group support or specialist business cluster activity 

· Working with universities and colleges to develop specialist courses for particular subsectors, for example computer games; and on research projects as a route to recruiting talented graduates
· Enhanced networking activity for creative media and digital practices and amongst cultural producers. 
4.2
Strategic issues from stakeholders

As part of the research for this report, a number of economic development officers (EDOs) in the local authorities and agencies were interviewed to identify issues requiring attention in the cultural sector. 

A.
Importance to other sectors of the economy

These EDOs reported that cultural and creative sector is perceived as a high value sector which makes an important economic contribution to the county; however it is not considered a priority by all the local authorities. There is a lack of clarity of what the cultural and creative sector really consists of. This gives an opportunity to set out a clear understanding of the cultural sector, its needs and how to meet them. Part of this should focus on the distinction between wholly commercial practice and publicly funded activity, which can too easily be seen as not really business like or contributing to the county’s prosperity.

Councils recognise that cultural businesses, particularly arts and heritage, are part of the tourism offer and that more needs to be done to link culture and tourism. This bears out comments from some (art and antiques) businesses that “councils need to be aware of the opportunities the tourism industry can bring to the culture and creative sector”. 
EDOs recognise that more strategic thinking is required on how to grow the cultural sector, including building upon the strong prospects that the county already provides – the leadership in education and high quality heritage and arts provision. There needs to be recognition that Oxfordshire is varied – particularly the different economic base and market orientation districts in the north and south of the county. 

There was widespread recognition of the part that culture plays in building Oxfordshire’s international recognition and its brand, and the long term and established linkages between printers and publishers, and the universities and colleges. The EDOs note that the HE and FE sector is becoming increasingly experienced in commercialising cultural practice. There is growing evidence of cultural businesses, such as specialist photographers for the motor sports industry, linking with county’s science and high technology sectors.

Anecdotal evidence suggests difficulty in recruiting people with practical experience and technical skills to parts of the sector (for example amongst creative digital companies). There are hard to fill technical vacancies (health and safety cited). Interviewees identified the need for vocational training and experience and apprenticeships. This report highlights the range of real jobs in the CCI sector. EDOs and others interviewed recognise that the sector has a role to play in providing jobs across the spectrum of skills and qualifications.  
B.
Business support 

Local business groups (Oxford Business Enterprises, Business Link, and Chambers of Commerce) provide useful support on business development issues. However, the EDOs and others interviewed business support services agree with the businesses interviewed that there is a continued need for access to specialist advisors with specific experience in the cultural and creative sector. Services need to be signposted as do opportunities to access loan finance and funding. Amongst local authorities there are capacity constraints (which will become more not less severe) and a more integrated, joined up approach amongst departments is required where there are separate departments in leisure, culture, economic development and regeneration. 

Business rates and accommodation are seen as more affordable than London. High standard of living and property prices can act as a deterrent to retaining graduates and attracting suitably skilled individuals, particularly those with intermediate skills. Cultural businesses do not generally require specialist business accommodation. There is considered to be a suitable stock for business start up and early years’ development, as well as existing provision of business centres for specialist and grow on space, many of which have easy in/easy out leasing arrangements. However, affordable workspace and flexible leasing terms are required for certain sub-sectors such as crafts people, makers, performing and visual artists. Market towns and rural areas play a significant role as hubs for small business location and cultural activity, with strong presence of antiques, crafts and visual arts. 

C.
Opportunities identified by stakeholders
Opportunities for cultural and creative businesses and local authorities identified by economic development stakeholders included:

· Building upon an established brand with rich cultural heritage and the legacy of educational excellence
· Building upon the stronger linkages with tourism 

· Using festivals as opportunities for branding and raising awareness
· Better signposting to business support

· Developing more affordable work space and more flexible, short term leasing arrangements for business accommodation. 
5.
Opportunities and Ways Forward 
5.1 Opportunities 
A number of actions and interventions – some desirable, others essential – have been identified through the research and consultation which supports this report. These are specific to the opportunities which the sector faces in Oxfordshire. DPA and URS commend these to Oxford Inspires, its partners and other agencies with an interest in the contribution which cultural and creative businesses and activity can make to local prosperity and the future of the county.
These initiatives, taken together, can help build the capacity of what is in part already a world class cluster of cultural and creative enterprise and activity. 
5.2. Building the capacity for a world class cluster
A: Working with the universities and colleges to strengthen their support for businesses in the cultural and creative sector 

Purpose and Outcomes

The strength and reputation of Oxfordshire’s science and technology sectors provides the cultural and creative industries sector with a world class example of the result of harnessing academic and business skills to create and sustain a cluster of international importance. For the CCI sector, some excellent high level professional support for businesses in the cultural and creative sector is already in place for example through Oxford Brookes’ Oxford Publishing and Digital Media, in their plans for further CCI degree or postgraduate course, and teaching and incubator facilities planned for their new campus. 
The sector as a whole would benefit from consolidated institutional leadership. This would provide a focus for intellectual and research activity in and about the CCI sector. It would create a platform for exploring sustainable and commercial knowledge transfer models in the creative and cultural economy. It would respond to demands from the sector, for example for specialist degree or postgraduate courses in the computer games and electronic publishing subsector. 
Initiators, Timeframe and Resources
Oxfordshire Economic Partnership and Oxford Inspires should invite discussions with University of Oxford, Oxford Brookes University, Oxford and Cherwell Valley College, School of Audio Engineering and Oxfordshire County Council and others to identify how best higher and further education might provide with the cultural and creative industries sector with world class research, intelligence, technical and professional advice. 
Discussions should be set in hand in 2010, to

· identify potential lead partners and the parameters of a world class cluster development project 

· identify HE and FE initiatives which might be brought into or associated with such a programme

· explore the market for new courses delivering skills into the creative digital economy.

B: Developing effective relationships with the largest businesses 

Purpose and Outcomes

The contribution which the 40-50 largest cultural and creative industries businesses make to employment and the wider prosperity of the county has been set out above. A subregional focus on these businesses and their local interests would complement the global view they take of their markets, growth, talent and supply chains. This would help to identify how to secure and extend the contribution they make to the county’s economy. 
Initiators, Timeframe and Resources

Oxfordshire Economic Partnership, through its Special Interests Group should 
· initiate such discussions in 2010 
· build on interaction with these businesses where this is already in hand.

C: Placing the cultural offer at the heart of a world class visitor destination 

Purpose and Outcomes

The county’s built and natural heritage, its museums, venues and festivals are an integral part of what the county offers business visitors, domestic and international tourists and students, and people visiting friends and relatives. Oxfordshire’s Destination Management Organisation (DMO) will offer the benefits of better planning and coordination between the CCI and tourism sectors. This would help promote a range of benefits including the promotion of the county’s festival offer, seasonal programmes and events nationally and internationally, and to exploit the value of the programmes and resources offered by the county’s heritage.  
Initiators, Timeframe and Resources
The DMO should be invited to work closely with Oxford Inspires and Oxfordshire Economic Partnership to 
· develop a shared approach to joint working 
· devise and promote cross sectoral marketing initiatives, 
· share forward planning and intelligence 

· promote the cultural offer of the county’s CCI sector within the DMO’s programme and amongst its partners
· engage the county’s cultural producers’ network (see action H below).
5.3. Strengthening the focal points for cultural and creative industries business development 

A: CCI business innovation centres

Purpose and Outcomes
The value of providing workspace for groups of cultural and creative businesses, supporting by tailored support is widely evidenced across the UK. There are a variety of ways to do this, but a factor which many successful schemes share is management of facilities and support programmes by companies which specialise in CCI workspace. One or more CCI business innovation centres would extend the potential of the Old Fire Station, Oxford, when it reopens in 2011 as an education, training and employment centre for homeless people, and as an arts facility for professional artists, the wider arts community and the public. 

Projects like these act as local anchors, assisting small CCI businesses to grow their businesses and to remain in the county. They have the added benefit of enabling such businesses to make a contribution to local life in the centre of the city and market towns. 
Such projects should be delivered through projects such as the Oxford West End Regeneration Partnership, reinstating or creating new employment space for small business.
Initiators, Timeframe and Resources

Discussions between the Universities, Further Education, Higher Education and the School of Audio Engineering should be encouraged. A next step would be including the City, County, districts and developers to secure funding to commission a feasibility study to develop and test this in 2010.
B: Supporting ambitious CCI businesses
Purpose and Outcomes
Other cities – Brighton, Bristol, and Huddersfield – have devised ways to support the growth and development of their most ambitious and entrepreneurially minded companies and their CEOs. One example is Brighton’s MDHub 100, initially funded by SEEDA and the Council and now self-financing. Locally, PLATO: Sustain
 funded by SEEDA and ERDF, offers a unique peer-group learning programme brings together a group of nine ambitious Oxford-based businesses over a two-year period with a particular focus on an environmental agenda. 
Such an initiative on the lines would develop a peer group of likeminded CCI business leaders who are committed to their companies’ growth and to the improvement of the quality of life locally and countywide. The project would provide a programme of events, high level support, advice, mentoring and networking opportunities for people growing their businesses.
Initiators, Timeframe and Resources
Oxfordshire Economic Partnership and the Innovation and Growth Team should promote this idea for further testing in 2010-2011. A business case will be required to show the balance between external support and self sufficiency. Project funding will be required for an initial period to develop and prove the concept and its application within the county.

C: Short term uses for empty property 
Purpose and Outcomes
Oxford City Council has taken the lead in identifying short-term uses of empty property. This should be extended to enable affordable showcases for the county’s fashion, design and other students, and for local artists and makers, and as spaces for cultural markets, performances and events. Advice is available from, a number of sources across the UK about the practicalities and Government and Arts Council England have allocated modest sums to support such initiatives.
Initiators, Timeframe and Resources
Supporting the City’s lead on this, Oxford Inspires should offer to highlight a wide range of possible uses of empty property, through seminars or events which highlight good practice available elsewhere in the UK, working with bodies such as the Development Trusts Association and others. 
5.4. Network development
A: Creative media/digital network

Purpose and Outcomes

There appears to be demand and opportunity for a county wide business to business network for the freelancers, individual practitioners and micro businesses focussed on the creative digital economy: this might include media, film, electronic publishing, games developers and related trades. This would enable creative and technical practitioners across a range of businesses with similar interests, to explore issues such as access to markets and recruitment. 
Experience in Oxford previously (with the Ox Media Network 2001-2005), and in cities like Brighton and Bristol with similar cultural business profiles, show that effective networks increase business to business interaction, collaborative projects etc.  
Initiators, Timeframe and Resources
Oxfordshire Economic Partnership and the Innovation and Growth Team should support some pilot activities to test this. An initial programme of networking events, talks and training sessions together should be preceded by the building of an email list.  Some events might be free, some part paid for by participants. 
B: Cultural producers: support and information network

Purpose and Outcomes

Oxford Inspires should build on its existing network of cultural producers and promoters. This would enable more effective engagement between festival, event, venue based and other producers. It would also encourage more productive and collaborative relationships between the CCI sector and the evolving countywide visitor and tourism framework, to be delivered through the new DMO. 
This would enable cultural producers and promoters to 

· share information, market intelligence

· undertake collaborative approaches to programme and event planning, consider more efficient ways of sharing services

· pursue more consistent and effective approaches to evaluating their own work and making the case for the value of their work to the county as a whole. 

Initiators, Timeframe and Resources

Oxford Inspires should develop its existing network, and invite the DMO to work closely with it to develop a joint programme. 
C: Annual cultural and creative sector business opportunity event

Purpose and Outcomes
An annual event would allow a high profile platform to showcase new projects and opportunities, to highlight the quality of work produced within the county, and to focus on business to business interaction across businesses, organisations and practitioners in offering creative and cultural product and services. These could build on the experience of the Science 2010 event, and could be linked to the planned Venturefest and Skills Fest, perhaps a coordinated week of activities. A key objective (and challenge) will be to attract large and small, and commercial as well as cultural businesses. 
Initiators, Timeframe and Resources
Oxfordshire Economic Partnership and Oxfordshire County Council should explore the basis for an annual event focussed on developing business, research or programme opportunities for the CCI sector.  A pilot event could be run in 2010 perhaps linked to the planned Venturefest and Skills Fest, as part of a coordinated week of activities. Resources have yet to be identified.
5.5 
Information and Advocacy

A: Special Interest Group on the Cultural Economy 
Purpose and Outcomes
The Oxfordshire Economic Partnership has created a number of Special Interest Groups (SIG) including one with a focus on the cultural and creative economy. Working alongside the SIGs for tourism, business support and promoting Oxfordshire this SIG should:
· promote the role of culture in the development of the county’s proposed brand and programme for attracting inward investment: Oxford Inspires might expect to lead on this within the Group

· incorporate regular reporting on the cultural and creative sector and its economic contribution to the county: OEP might expect to lead on this within the Group.
Initiators, Timeframe and Resources
Oxfordshire Economic Partnership should work closely with Oxford Inspires to develop the programme for the SIG to help coordinate. 
Appendix A: Cultural and creative industries in the districts in Oxfordshire
This section sets out some of the local strengths and opportunities in each of the districts (taken alphabetically) based on the ONS derived data (2007). As noted in Section 1.3 of the main report under CCI businesses which are part of non CCI enterprises, the data given for jobs and employment growth is based on standard CCI sector definitions. 

This necessarily excludes employers classified as being within, for example, education SIC codes. Therefore, in this Appendix as elsewhere in the report, cultural and creative activity within or owned by the Universities and colleges (such as university and college museums, libraries, OUP and other facilities) is not reflected in the data unless specifically identified. 
The issues relating to this are set out in section 1.3 and 3.2 in the main report above, and in the Technical Report [1.6].
A.
Cherwell 

Businesses, turnover: Its 510 businesses generated £289m turnover in 2008/09. Between 2003-2007, Cherwell had an average annual CCI business growth rate of 2.5%, the highest equal in the county with West Oxfordshire.

Cultural and creative sector employment: CCI businesses provide 3,100 jobs, 4.3% of the district’s workforce: between 2003-2007, the district enjoyed an average annual CCI employment growth rate of 2%. 

Business clusters, cultural strengths: Cherwell just matches the national average for the number of businesses in the cultural and creative sector for its area. 78 publishers provide 960 jobs, 30 advertising businesses provide 440, and 200 games and electronic publishing businesses employ 800 people including the former Awesome, now part of the Oxford based multinational games develop Rebellion. 

Banbury, Bicester and Kidlington are its main business centres and it has part of the Cotswolds within its boundaries. There is a vibrant rural crafts economy, and a range of heritage destinations in the north Cotswolds such as Broughton Castle, Rousham’s landscape gardens and the National Herb Centre near Banbury. 

B.
City of Oxford 

Businesses, turnover, employment: 597 businesses generated £304m turnover in 2008/09 and provided jobs. Between 2003-2007, Oxford had an average annual CCI business growth rate of 1.3%. 

Cultural and creative sector employment: CCI businesses provide 5,160 jobs, 6.4% of the district’s workforce: between 2003-2007, the city enjoyed an average annual CCI employment growth rate of 2.3%. 

Business clusters, cultural strengths: Oxford has 38% more businesses for its size in the cultural and creative sector than the national average. Publishing (113 businesses, 3,060 employees) is a long established cluster including a number of global brands and companies. Employment in games and electronic publishing (235 businesses, 1,210 workers) has grown at 4.7% pa over the period. The 138 music, visual and performing arts businesses employ just over 300 people and help support the city’s extensive freelance and student community and its annual spread of festivals and events.

The city is home to a world class community of research and teaching institutions: its two major universities, and the Oxford Radcliffe Hospitals NHS Trust centres of medical research. It is a major tourism attraction, and home to one of the UK’s richest clusters of museums and collections and venues, both university and independent. Examples include Oxford University’s cultural and heritage treasures (such as the Bodleian Library, Pitt Rivers and Ashmolean Museums, the Botanic Gardens and the Sheldonian Theatre), alongside the City Council’s Museum of Oxford, the Oxford Playhouse and Modern Art Oxford. The universities’ contributions to the county’s cultural and creative economy are reported on below. 

C.
South Oxfordshire 

Businesses, turnover: South Oxfordshire’s 892 businesses are both the largest number in any of the county’s districts, and give the highest generated turnover, £304m in 2008/09. Between 2003-2007, South Oxfordshire had an average annual CCI business growth rate of 0.5%. 

Cultural and creative sector employment: CCI businesses provide 3,080 jobs: 5.8% of the district’s overall employment.

Business clusters, cultural strengths: South Oxfordshire has 40% more cultural businesses than the UK average - the county’s highest level. There are 1,240 jobs in games and electronic publishing (2% of the district’s overall employment). Publishers and advertising businesses between them provide another 1,000 jobs. These three clusters generate 75% of the district’s cultural turnover.

These are co-located with many of the UK’s leading science and technology companies: South Oxfordshire, with the Vale of White Horse, hosts much of this knowledge and innovation intensive cluster based in the county. The district’s cultural strengths, based on the historically important market towns and the River Thames include festivals such as the Henley Festival of Music and Arts and the Regatta; the River and Rowing Museum; Didcot Railway Centre, and historic centres such as Wallingford and Thame (the location for Midsomer Murders and other television and film productions).

D.
Vale of White Horse 

Businesses, turnover: its 530 businesses generated £290m in 2007-08: between 2003-2007, the district enjoyed an average annual CCI business growth rate of 0.4%.

Cultural and creative sector employment: CCI businesses provide 3,270 jobs, which at 6.7% of the district’s overall workforce is the highest proportion in the county – 1,650 in games and electronic publishing (3.3% of the district’s overall employment): publishers and museums and cultural facilities between them provide just under another 1,000 jobs.  Between 2003-2007, the district enjoyed an average annual CCI employment growth rate of 5.5%, the highest of all the county’s districts. 
Business clusters, cultural strengths: Vale of White Horse has the county’s highest relative level of cultural and creative employment (50% more than the UK average). Its local strengths include games and electronic publishing businesses (63% above the national average), architecture (36% above) and publishing (19% above). 

The market towns and centres for business clusters are Abingdon, Farringdon, and Wantage. The district hosts a flourishing annual cycle of festivals and events such as the music festivals at Cropredy and Cornbury. It adds to the county’s diverse span of historic and contemporary venues, facilities and collections, catering for interests which might range from William Morris’ Kelmscott Manor to Frank Williams’ F1 Grand Prix Collection. 

E.
West Oxfordshire 

Businesses, turnover: 558 businesses generated £264m turnover in 2007-08. Between 2003-2007, West Oxfordshire had an average annual CCI business growth rate of 2.5%, the highest equal in the county with Cherwell.

Cultural and creative sector employment: CCI businesses provide 2,410 jobs – 980 in games and electronic publishing and 680 in publishing. Between 2003-2007, the district enjoyed an average annual CCI employment growth rate of 2.2%.

Business clusters, cultural strengths: West Oxfordshire has a broad set of local strengths which include museums and other cultural facilities (more twice the national average for its area in numbers and employment) fashion (62% more), music, visual and the performing arts (36% more) and publishing (30%). 
Its strong visitor economy based on historic and heritage strengths includes Blenheim Palace, North Leigh Roman Villa, Minster Lovell Hall, the River Thames and its tributaries and the Cogges Farm Museum in Witney, as well as Chipping Norton Theatre, and a developing rural arts, crafts and festival economy.

Appendix B:
Cultural and creative sub-sectors in the county

This Appendix sets out some of the local strengths and opportunities in each of the CCI sub-sector, taken in order of the number of jobs they provide in the county based on the ONS derived data (2007). As noted in Section 1.3 of the main report under CCI businesses which are part of non CCI enterprises, the data given for jobs and employment growth is based on standard CCI sector definitions. 

This necessarily excludes employers classified as being within, for example, education SIC codes. Therefore, in this Appendix as elsewhere in the report, cultural and creative activity within or owned by the Universities and colleges (such as university and college museums, libraries, OUP and other facilities) is not reflected in the data unless specifically identified. 
The issues relating to this are set out in section 1.3 and 3.2 in the main report above, and in the Technical Report [1.6].
A.
Publishing: the historic core of the county’s cultural business activity, this has had a strong connection with the university and wider research community for many years. Companies like OUP continue to print in the county: Taylor & Francis’s annual report shows, however, that 70% if its revenue was delivered in electronic formats, indicating significant technology and sustainability changes are underway in the sector which will pose considerable challenges to more traditional parts of the sector. 

The ONS data shows the 430 publishing businesses provide 7,500 jobs and generate £273m annual turnover, c20% of the CCI county total. As noted in 3.2 above, this total appears to under-represent the turnover of some of the largest Oxford based multinational publishers including OUP. The issues related to this are set out in section 1.3 and 3.2 in the main report above, and in the Technical Report [1.6]. 
B.
Computer Games, Software and Electronic Publishing: As illustrated by the case study of Rebellion at the start of the report, this is a fast emerging commercially driven sub-sector. This is one of the two major drivers in the growth of the CCI sector, particularly strongly in Oxfordshire.  Its 1,355 businesses represent a substantial, growing, international enterprise community. They employ 5,670 workers, contributing 45% of the sector’s overall turnover. There are particular clusters of activity in the city of Oxford, and the south of the county. 
The rapid emergence of this sector has prompted Government to promote the Digital Economy Bill and its commitment to tackle online copyright infringement and intellectual property theft, and to invest in next generation wireless and mobile broadband technologies. Larger games companies are developing effective network arrangements nationally through TIGA, the Independent Game Developers’ Association: locally, however, support and networking arrangements remain ad hoc. 
C.
Music & the Visual and Performing Arts: a large number of small and informal businesses are strongly clustered in and around the city of Oxford. 515 VAT registered businesses provide 1,610 jobs, with many more freelance and part time practitioners in the sub-sector. In music, the classical and contemporary orchestras, groups, festivals and programmes which take place in a wide range of conventional and more adventurous venues across the city. A small number of producing and presenting companies (Oxford Playhouse, Pegasus, Chipping Norton Theatre) and galleries (Modern Art Oxford, university and college  galleries and collections) and specialist hire, technical and other support companies form important local supply chains. Despite the small size of many performing and producing businesses, the subsector generates about 14% (an eighth - £193m) of the CCI sector’s overall turnover in the county. 

D.
Museums and other Cultural Facilities: the data available through ONS appears substantially to under represent this important sector, showing 1230 employees but only 30 enterprises in the county. However, (as reported in more detail in 3.5 below) Oxford University and its 38 colleges between them have more than 200 libraries, archives, museums and more than 1.1 million people visit the University’s six museums and collections each year, the scale of economic activity in this part of the cultural economy will be greater than the VAT and PAYE derived data shows. However, no consolidated figures are available at this point which include the universities’ and colleges’ museums and cultural facilities on a consistent basis compatible with ONS. 

E.
Advertising: providing 960 jobs, the 175 advertising businesses are spread across the county, forming part of a subregional cluster of activity that covers parts of Berkshire and the wider M40/M4 corridor. The advertising sub-sector, which includes many of the county’s larger CCI employers, is particularly affected by reduction in commercial advertising and market budgets in print, radio and television and the shift from traditional advertising formats to new digital, social networking and related web 2.0 formats. Many businesses are finding this transition difficult on top of recessionary spending reductions. 
F.
Architecture: providing 810 jobs, the 140 architects’ practices in the county are spread across the county, with a particular presence in South and West Oxfordshire. This sub-sector has been seriously affected by the slowdown in commercial and public sector commissioning. However, the presence around the universities and science clusters of world class expertise in clean and sustainable technology, and the extensive heritage estate of listed buildings locally represent opportunities for architects in the county. 
G.
Video, Film and Photography: providing 770 jobs, the 155 businesses are spread across the county with particular strengths/presence in the city. Some of this will reflect the increase in film making in the city over the last few years, supporting external productions on location. These use a wide range of built and natural heritage settings, generating c£750,000 spend in the county on film and television in 2004-05
. More recently, a number of feature films have reinforced Oxfordshire’s position as a premier film locations, with recent productions such as Gulliver’s Travels (Blenheim) Harry Potter (Christchurch College and the Bodleian Library), and The Golden Compass using historic sites across the county. Location Oxfordshire was established in mid 2009 to attract film makers to the county by making it easier for them to find locations, hire local workers, and use county services. The 18-month pilot scheme is being funded by Oxford City Council, Oxfordshire County Council and the Oxfordshire Economic Partnership. 

In addition, the presence of a substantial further and higher education presence – the School of Audio Engineering, Oxford Brookes University and Oxford and Cherwell Valley College and their technically qualified graduates. The presence and reputation of the video, film and photography locally is further strengthened by festivals such as OXDOX, the international documentary film festival. 

F.
Art and Antiques: providing 610 jobs, 85 businesses are based particularly in the city and the west of the county. This subsector covers commercial galleries and antique shops and outlets. 
G.
Fashion: providing 470 jobs, the 115 businesses service the London and international market. A steady flow of young designers and technicians emerge from further and higher education courses such as Oxford and Cherwell Valley College’s Fashion degree and BTEC courses and Oxford Brookes’ Foundation Course. Oxford Fashion Week, which bills itself as the most spectacular series of fashion events outside of London, provides an annual highlight. 

H.
Radio and Television: this is a small sector in the county, its 85 businesses employing 420 people. This includes local commercial radio stations and a number of high profile television production companies including Mentorn Oxford (who produce Question Time for the BBC) and Oxford Film and Television Ltd.  
� This report was commissioned by Oxford Inspires in partnership with Oxfordshire Economic Partnership, Oxfordshire County Council, Arts Council England South East, SEEDA, Arts Council England, South East, Cherwell District Council, Oxford City Council, South Oxfordshire District Council, Vale of White Horse District Council, West Oxfordshire District Council and Business Link.


� DPA (David Powell Associates Ltd.) is a specialist cultural and creative research and development company. URS Economics and Development Team is part of a global multidisciplinary environmental and regeneration consultancy.


� This includes what DCMS and others variously describe as the creative sector, cultural and creative industries (or vice versa) etc. 


� This sub-sector is referred to as Games and Electronic Publishing in the rest of the report. 


� The Oxfordshire Publishing Cluster – Initial Scoping Study, Oxford Innovation for SEEDA, OEP and Oxford Brookes University, 2006


� National cultural agencies have developed research and resources that demonstrate the impact and application of culture to these wider outcomes. These include: Delivering Local Area Agreements, Arts Council England, London and Museum, Archives and Libraries London, 2008; Local Area Agreements and the Historic Environment, English Heritage 2008. This evidence shows that culture can have positive impacts on a wide range of indicators within the National Performance Framework helping deliver benefits in Safer Stronger Communities, Children and Young People, Adult Health and Wellbeing and the Local Economy. Indicators for participation in culture are included in the Safer Stronger Communities theme.


� Creative Britain; New Talents for the New Economy, DCMS, DIUS and BERR, 2008


� www.idea.gov.uk/creativeindustries


� � HYPERLINK "http://www.see-in.co.uk/downloads/Oxfordshire%20Economic%20Assessment.ppt" �www.see-in.co.uk/downloads/Oxfordshire%20Economic%20Assessment.ppt� Dec 2009


� South East Diamonds for Investment and Growth: A Prospectus for Prosperity, SEEDA 2009


� Oxford University Library Service (OULS) lists 170 university, departmental and college libraries www.ouls.ox.ac/libraries/libraries 


� These key findings are either based on ONS data and set out in more detail in the Technical Report (TR, as referenced), or have been derived from other sources (as cited).


� In this report, companies are referred to as micro-businesses (less than 10 employees), small businesses (11-49) and medium and large (50+).


� This sub-sector is referred to as games and electronic publishing in the rest of the report. 


� See www.thebookseller.com for OUP (3 August 2008), Taylor and Francis (4 March 2009), Blackwell (19 June 2008), Reed Elsevier (19 February 2009) 


� The research (Technical Report Section 2, pp10-11) shows, through the use of location quotients, where there are proportionately more or less businesses in the cultural and creative sector (both as a whole and in particular subsectors) in the county and its districts than the average for areas of the same size in the UK as a whole, or for the region. 


� Measuring Business Growth: High-growth firms and their contribution to employment in the UK Michael Anyadike-Danes, Karen Bonner, Mark Hart and Colin Mason, NESTA 2009. NESTA’s research period ran from 2002-2008





� Beyond the Creative Industries, NESTA, 2008


� Oxford Economic Partnership 2008


� The impact of the downturn on the Creative Industries, Experian on behalf of SEEDA, draft report May 2009


� http://www.nesta.org.uk/uk-creative-industry-to-drive-significant-growth-in-uk-economy/ February 2009


� NESTA’s recent report The Connected University (2009) examines the role of HEIs in supporting regional growth in the creative industries:


� As noted in section 1.3 above.


� Oxford University Library Service (OULS) lists 170 university, departmental and college libraries www.ouls.ox.ac/libraries/libraries 


� More than 2 million people visit Christ Church College.


� Information from University of Oxford Academic Services and University Collections and individual facilities and institutions. 


� Festivals Mean Business 3: Survey of British Arts Festivals British Arts Festivals Association 2008. Figures derived from a national survey of 80 festivals. South East Festival Cluster Research 2009, SEEDA.


� The Economic Impact of Tourism to Oxford City Tourism South East 2006 


� Details of the businesses interviewed and other consultees are given in the Technical Report. Their comments are reported here on a non-attributable basis. Where comments come from a particular part of the cultural sector or kind of business, this is noted in italics.


� See Technical Report Appendix F for further detail.


� � HYPERLINK "http://www.platogb.co.uk/PLATOSustain.aspx" �http://www.platogb.co.uk/PLATOSustain.aspx�


� Southern Screen information and http://www.visitoxford.org/info-filming.asp
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